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PROOF
Beyond anecdotes or intuition, evidence – in the form of a  
growing body of research, evaluation, and documentation – is 
proving the value of arts integrated education to encourage  
students to think, learn, grow, and achieve in new and  
creative ways.
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 Is it working? Does an arts integrated 
curriculum raise student achievement 
in other subject areas? Can the arts help 
students develop such 21st century 
skills as critical thinking, collaboration, 
and creative problem-solving? Are we 
moving the needle?

 Read on for proof points confirming 
the answer: Yes! 

Proof of concept: Arts for Learning 
curriculum 

The six-unit Arts for Learning (A4L) 
curriculum is producing reliable gains 
in student literacy learning. WestEd, our 
research partner, has conducted forma-
tive evaluations and analyzed reports 
on A4L curriculum effectiveness in nine 
states over consecutive school years 
from 2006 through 2012. Additionally, 
WestEd completed a rigorous, cluster-
randomized trial on the impact of the 
A4L program in Beaverton, the third 

largest school district in Oregon, as part 
of a five-year Investing in Innovation 
grant program. 

Proof positive: Chicago Arts 
Partnerships in Education (CAPE)

At CAPE, the customary artist’s port-
folio takes on new life as a valuable 
research tool. Physical portfolios are 
used in the classroom to assess the 
impact of arts integrated projects on 
student achievement and academic 
performance. Another type of portfolio, 
by and for teachers and artists, provides 
an online platform to document the 
creation, implementation, and results of 
projects. The results of both work to in-
form participants about specific projects 
and contribute to the greater dialogue 
surrounding arts integrated education.
 The growing body of research 
confirms what we always knew in our 
hearts and minds: 

•	 Student	learning	linked	to	the	arts		
 results in academic and social  
 benefits. 
•	 Students	learn	best	when	experiencing		
 diverse means of instruction.
•	 Students	involved	in	arts	programs		
	 have	a	greater	sense	of	ownership			
	 in	their	school	communities,	with		 	
 higher levels of engagement, improved  
	 behavior,	and	lower	levels	of	 
 absenteeism.

 In these pages we present proof 
points and personal stories validating 
the arts in helping students learn and 
grow as individuals. Just as important, 
we show how arts integration can be 
measured and tracked as well as any 
other curriculum subject. 

David A. Dik 
National	Executive	Director

Letter from the National Executive Director

Proof points  
Arts integrated programming 

Generations of children have been inspired by experiences with Young Audiences, dating back 
to 1950 in Baltimore. We began by introducing classical music to students through performances. 
Today, our national affiliate network uses arts integrated instruction to engage students in learn-
ing while expanding their horizons and options in life.
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Based on the science of learning
Arts for Learning curriculum proven effective

Years of formative evaluations and randomized  
trials prove the value of the Arts for Learning  
curriculum. Bringing the research to life  
are personal stories of impact from teachers,  
a program director, an artist, and a parent 
and her son.
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portfolios become valuable research tools
Making an impact on students, teachers, policies, 
methodologies

Chicago Arts Partnerships in Education (CAPE) 
employs a distinctive portfolio practice that has 
become a valuable research tool for assessment 
and documentation, with both physical student 
portfolios and an online platform by and  
for teachers and artists. 
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97,491
5,064,106

Affiliate Highlights 
2016 Young Audiences Arts for Learning Program Numbers

Number of Programs

Partnering Institutions Number of Participants

Artists Educators

Partners
Public Schools 73%
Independent Schools 7%
Charter Schools 3%
Post Secondary 1%
Community Based 17%
Title 1 Schools 47%
(of listed above)

Community Settings
Urban 54%
Suburban 30%
Rural 16%

Program Components
Residencies 62%
Performances 17%
Workshops 16%
Professional Development   5%
 

Program Integration

Program Content
Music 21%
Theater 24% 
Dance 19%
Visual and Design Arts 20%
Literary Arts 10%
Digital Media/Technology 5%

Literacy                  History                   STEM                      NutritionCharacter Education Environment
3%40% 19% 5%13%

	 6,635	 	

3,559	 			63,438	

20%
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2016 was an eventful year for Young Audiences Arts for 
Learning. We welcomed two new affiliates to the network. 
Arkansas Learning through the Arts, based in Hot Springs 
Village, is our first affiliate in that state. Young Audiences of 
Southwest Florida, our second affiliate in the sunshine state, 
is serving children and schools in Naples and Collier coun-
ties. The 2016 national conference held at the Eden Roc Hotel 
in Miami Beach, April 14-16, attracted over 150 participants 
and featured a keynote address by Alberto M. Carvalho, 
superintendent of the Miami-Dade County Public Schools. 
Continuing programs included the fifth year of the Emerging 
Leaders Institute sponsored by The American Express 
Foundation and for a second year, Jones Soda funded a 
ten-week digital photography residency for fifth grade 
students in Cleveland, Ohio. 
 Young Audiences’ programs are reaching increasing num-
bers of young people outside of the regular school day. Thanks 
to support from JCPenney Cares and The Starr Foundation, 
Young Audiences and Big Thought, our Dallas-based affiliate, 
hosted a Professional Learning Institute for administrative, 
program and education staff members. The focus of the three-
day seminar was on expanding out-of-school time program 
models for affiliate communities that wish to reach overlooked 
and under-served populations, including military families and 
their children.  
 These are just some of the accomplishments that reflect 
the healthy growth of our national network. With each new 
school session, Young Audiences Arts for Learning’s affiliates 
will continue to pursue strategies that make them indispens-

able role players in the education of their communities’ children. 
Whether they work with a single teacher and teaching artist 
to create an arts integrated program that fits the needs of one 
class or work at the district level to create programs for an 
entire school system, Young Audiences is dedicated to getting 
results and designing programs that improve teaching 
and learning.
 We are deeply grateful to the growing number of 
supporters who so generously contribute to Young Audiences 
Arts for Learning.  On behalf of the entire board and national 
staff, we thank you for making our work possible. 

Nathan W. Pearson, Jr.
President

Corinne P. Greenberg
Chairman

Founded 64 years ago, Young Audiences Arts for Learning continues to move forward as the nation’s lead-
ing source of arts-in-education programs. We know that the arts are powerful tools that have the potential 
to teach and motivate youngsters, and studies confirm that in schools where the arts are part of the basic 
curricula, improvement in learning can be dramatic. Today, Young Audiences’ services include comprehen-
sive curriculum integration projects, professional development for teachers and artists, and thousands of 
residencies, workshops and performances in all arts disciplines. 

Letter from the Chairman and President
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Everyone wants students to succeed in the classroom. 
The question is: What is the best way 

to achieve this goal? 

Based on the science of learning Arts for Learning curriculum proven effective

Proof
ofConcept
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o answer this question, the national Young 
Audiences organization partnered in 
2005 with learning scientist Dr. John D. 
Bransford, internationally renowned for 
his work in human cognition and technol-
ogy, and with regional Young Audiences 
affiliates. The result became the ground-
breaking literacy curriculum known as 

Arts for Learning (A4L), rooted in pedagogical theory from “How 
People Learn: Brain, Mind, Experience, and School.” A4L blends 
the creativity and discipline of the arts with learning science 
to provide students opportunities to excel in the classroom 
through activities that tap different skill sets and learning styles. 
Each of the six A4L units focuses on a particular art form and is 
built around one or more central texts. 
 To gauge A4L effectiveness, the national nonprofit research 
agency WestEd conducted several formative evaluations of the 
curriculum in nine states over six consecutive school years, 
from 2006 through 2012. Findings revealed significant gains in 
developing key literacy skills across student groups, including 
English language learners, students with special needs, and 
those who perform below grade level. These gains also 
appeared across such varied contexts as classrooms, extended 
learning time, and after-school applications.
 Further research by WestEd focused on the A4L Lessons 
Project implemented in the Beaverton School District, in Ore-
gon, as part of an Investing in Innovation (i3) development grant 
from the U.S. Department of Education. WestEd conducted a 
cluster-randomized trial over three academic years, from 2011 
through 2014, with pre- and post-learning testing and statistical 
measurement of numbers of students and teachers, comparing 
results from control and treatment groups.

•	 During	the	2010-2015	period	of	the		Beaverton	i3	grant,	A4L		
 lessons reached 23,796 students. The pairing of literacy  
 learning and the arts increased in-school arts engagement  
 hours by 25 per cent. Young Audiences of Oregon and SW  
 Washington built a cohort of 15 teaching artists versed in A4L  
 units who worked with classroom teachers to co-design  
 and co-facilitate arts integrated lessons.
 
•	 Results	revealed	a	reliable,	positive	impact	on	the	literacy	 
 and life skills of many students, especially those students  
 in Grade 4, where scores  were significantly higher for those  
 who participated in A4L versus the control group. The  
 significant impact also held true for economically  
 disadvantaged students and English language learners. 

•	 By	2015,	all	Beaverton	School	District	teachers	in	grades		
 3-5 were trained in A4L. More than 300 classrooms in 33  
 elementary schools integrated the arts in their curriculum  
 during the school year. Teachers responded positively to  
 the A4L Lessons Project, which aligned with Common Core  
 State Standards in English Language Arts for the  
 grades involved. 

•	 Data	collected	from	a	number	of	sources,	including	teacher		
 surveys and focus groups, consistently found the majority 

of classroom teachers reported 
high levels of student engage-
ment during instruction time.  
With A4L,students were 
motivated to create, revise, 
inquire, and reflect.
 What became clear within 
the first three years of imple-
menting A4L in the Beaverton 
School District was just how 
fully integrated the techniques 
and methods were in classroom 
teaching. A4L became much 
more than a separate supple-
mental literacy unit; art exercises 
and elements from A4L were 
being used in science and social 
studies. Some teachers moved 
ahead in their arts integration teaching practice by customizing 
the units, replacing suggested A4L texts with history and fiction 
reading selections.   
 Bringing this research to life are personal stories from 
those who have been involved in A4L and felt its impact. 

Teachers see the connection between the 
arts and learning 
Judy Trotter was involved in the 2011-2014 implementation of 
an A4L grant through the Professional Development for Arts 
Educators program (PDAE) of the U.S. Department of Education. 
As a teacher on special assignment with the Fine Arts Depart-
ment of Charleston County School District, South Carolina, Judy 
worked with 73 teachers in four schools reaching 900 students 
annually, or a total of 2,700 students over the three-year project. 
 “I worked primarily with teachers in the third through 
fifth grades, who typically are the least likely in elementary 
school to incorporate arts into their classroom.” While there is 
a lot of singing and movement in early childhood classrooms, 
teachers become more hesitant in the older grades because 
of behavior issues, Judy says. “If teachers are not comfortable 
with something, they are not going to incorporate it into their 
curriculum. In today’s standards-driven environment, there is a 
lot of pressure to achieve test scores, and teachers don’t want to 
be perceived as losing classroom control if the kids are making 
noise and moving around.”
 She was able to make headway with teachers because she 
had walked in their shoes. Judy was from their community. 
She was a classroom teacher for 25 years, and she had been in 
Charleston County for 20 years. “I didn’t just present profes-
sional development, I lived it. And I could tell stories about how 
art made a difference in a child’s life, or turned a child around, 
or opened doors for students – even from tough Title 1 schools – 
who now have scholarships to college.”
 Judy’s goal in modeling the teacher’s role in A4L was for 
them to see how the art forms could be used and incorporated 
throughout the curriculum. “The more children experience 
arts integrated learning, the more they get out of the lessons. 
In working with one little girl to identify story elements in ‘The 
Three Little Pigs,’ as part of Unit 1, I could see in her eyes that 

T
Judy tROtteR

“The more children 
experience arts inte-
grated learning, the 
more they get out  
of the lessons.”



she understood the concept of symbolism we were after. 
Once a child has learned this, it’s something she has for 
the rest of her life,” Judy says.
 “Even though I’m no longer there, I still bump into teach-
ers who tell me they’re still using the plays or other arts in their 
lessons. They’re taking what they’ve learned and applying them 
in social studies, science, and other areas. My hope is that the 
experience has forever changed their way of teaching, and they 
pass it on to the next teacher who comes along.”

Tapping A4L resources with tablet technology 
Jenny James is involved in a PDAE grant project aimed at pro-
viding teachers in four Title 1 schools in Jefferson Parish with 
tools, strategies, and instructional methods for aligning arts in-
tegrated lessons with educational standards. At the heart of the 
project is a digital platform accessed through tablet technology 
as a way to increase teacher effectiveness and enhance student 
learning through the arts.
 Jenny, director of Education and Programs for Young 
Audiences of Louisiana, remembers how it used to be. “Back in 
the old days, teachers who wanted to present A4L had to have 
their CD ready and come equipped with enlarged, printed, and 
laminated lessons to post on the walls. That was the level of 

technology in the classroom.” 
 Today it’s a whole new world. “The Arts4Learning.org 
website works very well on the iPad, bringing a wealth of infor-
mation to your fingertips,” Jenny says. “The ability to project im-
ages, access sound files and movie clips, and retrieve additional 
examples for lessons has been a great help to our teachers. The 
technology is a time-saver and tremendously useful because all 
the work that has been done is accessible on the website.”
 The PDAE grant also allowed a substantial increase in 
the presence of teaching artists in the classroom, aligning with 
the A4L co-teaching model. Not only do teaching artists bring 
expertise in music or dance or painting, they also helped 
classroom teachers become more comfortable with the 
digital platform. 
 “For classroom teachers who weren’t as familiar with iPad 
technology, teaching artists were able to support them along 
the way by modeling how and when to use it during that first 
semester,” Jenny says. “The teaching artist would use the iPad to 
project images and play clips, and so even teachers who might 
have been reluctant were able to see the benefits of using 
the technology.” 
 This co-teaching model has boosted both the success of 
A4L and teacher buy-in. “While teachers had heard about the 
benefits of arts integration and believed it theoretically, they 
found it daunting to be sent off after a one-day workshop with 
a massive curriculum and told to just do it. But when they knew 
an expert would be coming into their classroom on a regular 
basis to support them, it made it easier to dive in.”
 Now teachers are seeing significant results, with gains in 
literacy, interpersonal skills, and engagement. Jenny reports 
hearing stories of English language learners who never spoke 
in class now raising their hands to answer questions. Another 
teacher said, “Of course we see the benefits. Our children are 
excited about learning, and anytime you have excitement about 
learning, then learning is going to take place.” 
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Experienced teacher finds A4L training rewarding  
Jen Lawson was a 14-year veteran of elementary school teaching 
by the time she encountered her initial training in the A4L cur-
riculum. Her school, Hillside Elementary in Roswell, Georgia, 
was among those chosen to pilot the A4L program, and she 
joined several colleagues in the first training session held at 
Woodruff Arts Center in Atlanta. 
 During the training, the teachers became students, walking 
through each unit and participating in the different learning 
exercises to get a good grasp on how things were done. “Reading 
the manual was helpful, but I’m a visual person, so it helped to 
see what things looked like,” Jen says. “We were given guidance 
on the structure and steps we needed to follow, but we also were 
shown additional things to make the lessons our own.”
 Word Whip, a word-association exercise, is one of several  
learning strategies Jen latched onto from A4L to incorporate 
in different areas of her classroom curriculum. “I started using 
Word Whip in fifth-grade math, and it was remarkable to see 
how vocabulary would increase by the end of the lesson,” she 
says. “I also use it in science, social studies, and writing lessons 
because it engages students and gives them a better connection 
to the subject. And if they’re stuck on finding a word related to 
the topic, there’s always a safe word they can use.”
 Jen looked to the teacher training as an opportunity to  
integrate herself into the A4L program, which she distinguishes 
as a deeper involvement than just presenting the lessons. When 
the teaching artist would do Word Whip or a theater technique 
called Statues, Jen was right there alongside the students, so she 
could be active in the program with them.
 At first she thought it would be challenging to incorporate 
A4L into the state requirements for teaching in the classroom, 
but her concern was short-lived. A4L is aligned with the Com-
mon Core State Standards for reading, writing, speaking and 

listening, and language. “Once they told us, and showed us, 
how A4L lessons matched up with standards we were already 
responsible for teaching, it was easier to do – and easier to let go 
of some of my automatic routines.”
  Jen says A4L was an eye-opener for her that definitely 
changed the way she teaches, even after 14 years in the class-
room. She may not use the strategies and techniques every day, 
but they’re always in the back of her mind. “As a teacher, I can 
say A4L was a little out of the box for me, but it was definitely 

rewarding.” And she continues 
to ask herself, “What can I do to 
bring a little A4L into what I’m 
teaching?”

Artists and teachers 
learning together and 
from one another
When professional teaching 
artists step into the classroom, 
they make a tremendous im-
pression and long-lasting impact 
on students. When they collabo-
rate with classroom teachers to 
co-teach arts integrated lessons, 
they learn from each other and 
enrich the overall educational 
environment. 
 The partnership between art 
and education, artist and teacher, 
begins well before ever setting 
foot in the classroom. In addition 
to offering numerous professional 
development opportunities, the 
national Young Audiences orga-
nization held two professional 
learning seminars in 2015 specifically for the A4L curriculum. 
The seminars, in Atlanta and Houston, brought together educa-
tors, teaching artists, school administrators, and other organiza-
tional leaders nationwide.
 What was most valuable to Jimmie Woody, a resident 
teaching artist at the Center for Arts-Inspired Learning in 
Cleveland, Ohio, was the opportunity to learn from one another. 
“We were all sharing ideas about how we engage students and 
the different ways that work. We knew we could borrow and 
embellish and make them our own,” he says. When he presented 
his digital project to the group, Jimmie fielded a lot of questions 
about the camera he used, editing techniques, lighting, and how 
he achieved such a professional look. His answers gave the 
participants options, keeping it simple for those less tech savvy 
and providing advanced versions for the tech hungry.
 “It was great hearing everyone’s perspective and learning 
how different artists do things,” Jimmie says. “I’m in theater arts, 
digital media, and film, so I was interested in how other visual 
artists and literary artists approach these same lessons. Now I 
can use some of their ideas to engage students in different ways. 
Even though I’m a professional artist, I still consider myself a 
student. I’m still learning and growing.”
 In the classroom, Jimmie aims to engage students “in 
the best way, so they feel good about themselves. Writing and 
delivering a whole monologue or standing on stage and singing 
their hearts out can be confidence boosters that students carry 
with them their whole lives.” Through the co-teaching model, 
he collaborates with and engages the classroom teacher. “I don’t 
want to come in as some outsider and have the teacher take a 
back seat. Teacher involvement is key, because if students see 
the teacher isn’t interested and engaged, they won’t be either.”
 One teacher at Watterson-Lake School told him, “I can’t be 

JiMMie WOOdy

“We were all shar-
ing ideas about 
how we engage 
students and the 
different ways 
that work. 
We knew we 
could borrow and 
embellish and 
make them 
our own.”
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you.” To which he replied, “No, and I can’t be you.” He doesn’t 
expect teachers to have his boundless energy or theatrical 
presence, but they have other strengths and know their students 
well. If they carry the techniques he demonstrates into 
other subjects, there’s a greater chance students who 
learn differently will benefit. 

A mother’s perspective
Jack Taylor was a third-grader when he first experienced A4L 
lessons, in the 2015-2016 school year at Cedar Mill Elementary 
School in Oregon’s Beaverton School District. His mother, Amy 
Wilde-Taylor, didn’t think her sports-oriented, soccer-playing 
son would relate to Unit 5: Words in Motion!, which explores 
poetry, dance, and the rhythm of language to express ideas, 
feelings, and images. She need not have worried.
 “When the Arts for Learning curriculum was implemented, 
I noticed Jack’s enthusiasm for these lessons. He remembered 
the specific terms he was learning. He would stand up dur-
ing dinner just to show us examples of space, movement, and 
shape. He voluntarily demonstrated the concepts by moving  
his body and dancing around,” Amy says. “He was happy  
about what he was learning and looked forward to the next 
day at school.” 
 A4L is producing such reliable gains in literacy, learning, 
and life skills that the Beaverton School District is continuing 
to fund the program in its classrooms. This is how Jack’s third-
grade class, led by teacher Tiffany Marshall, came to work with 
the Young Audiences teaching artist Elizabeth Burden, in spring 
2016, to learn about poetry and how to choreograph their own 
dances to their writing. While the students were having fun, 
they were also developing their skills in critical thinking, 
collaboration, and creative problem-solving. 
 “In my old school, we didn’t have dance. I was very grumpy 
there because we were just sitting at our desks all day,” Jack says. 
“I was very excited about Arts for Learning because we get more 
movement time, and it makes school really fun.”
 Amy, who was a teacher and now volunteers with math 
class twice a week, noticed a change in behaviors when the 
students began writing poems and choreographing dances. “I 
was impressed with how well the students worked together and 
how supportive they were of each other. In math class, some 
students show impatience or frustration with peers who work 
slowly. But when the students performed their poems, they were 
not critical of one another. They were more patient and even 

whispered to each other what to do next. There was nothing but 
cooperation when each group performed.”
 Amy realizes how special it is to engage her son and his 
peers in this way. “In their math groups, everyone is in their 
shell and quiet. It’s hard to draw them out. Then to see them 
so enthused about performing was a kind of miracle.” 
 Another miracle is hearing a 9-year-old say: “This school 
is really cool,” as Jack says of Cedar Mill. Even more important 
is the fact that Jack is eager for his next A4L experience. “The 
dancing made class a bit more fun and something to look 
forward to. It would be cool to do more dance next year, with 
more things to do and maybe make it a bit more challenging.”

curriculum

Arts for 
Learning

Unit 1: 
Character Clues in 
Action! Theatre and 
The Three Little Pigs

Unit 2: 
Graphic Story 
Adventures, Graphic 
novels, and My  
Father’s Dragon

Unit 3: 
Everyday Heroes
Collage, and Roberto 
Clemente: Pride of the 
Pittsburgh Pirates

Unit 4: 
Planting a Community
Music, and Seedfolks

Unit 5: 
Words in Motion!
Poetry, dance, and the 
rhythm of language

Unit 6: 
Authors and Actors
Theater, writing, and 
personal narratives
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are used in many ways by different 
groups of people. There are investment 
portfolios, artist portfolios, career port-
folios, patent portfolios. The common 
thread among them is serving as a cen-
tral collection point for things of value. 

 At Chicago Arts Partnerships in Education (CAPE), 
portfolios take on new meaning. Not only do portfolios 
document classroom work, they are part of an analytical  
strategy that feeds into a larger research process. At 
CAPE, portfolios are both a product and a process. 
 CAPE’s mission is to increase students’ academic 
success, critical thinking, and creativity through research-
based, arts driven education. It partners professional 
teaching artists with classroom teachers in Chicago Public 
Schools to deeply engage students in learning by weaving 
together the arts and other academic subjects into 
integrated learning experiences.  
 Over the past 13 years, portfolios have become a 
valuable tool in the CAPE research process. Physical 
portfolios are used in the classroom to assess the impact 
of arts integrated projects on students’ growth and 
development. A second type of portfolio – an online 
platform – provides a shared space for teachers and 
artists to document the creation, implementation, 
and impact of projects. 

PORtFOliOs

Portfolios become valuable research tools
Making an impact on students, teachers, 
policies, methodologies

PositivepRooF
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Physical portfolios of 
student work
Based on input from teachers, artists, 
and other stakeholders, CAPE developed 
a strategic plan in 2003 that set a goal 
to research the impact of the organiza-
tion’s arts integration model.  To support 
this research mission and to develop 
new research methodologies, CAPE has 
been awarded three Arts in Education 
Model Development and Dissemination 
(AEMDD) grants by the U.S. Department 
of Education. In 2010, the four-year Part-
nership for Arts Integration Research 
(PAIR) project was completed, providing 
insights on the impact of arts integration 
on academic performance in grades four 
through six. Specifically, PAIR examined 
the effects of arts integration against 
standardized test scores and demon-
strated a clear relationship between arts 
in schools and improved scores.
 Throughout the project, student 
artifacts were collected in physical 
portfolios to enable teachers and teach-
ing artists to produce documentation 
that captured the essence of arts and 
arts integrated learning in the context of 
their teaching practices. PAIR lead re-
searchers, Drs. Lawrence Scripp and Gail 
Burnaford, used surveys, interviews, and 
performance assessment instruments to 
document and rate multiple aspects of 
individual teacher and student perfor-
mance. Using a quasi-experimental de-
sign and a statistical regression analysis, 
the researchers determined that the data 
unequivocally pointed to correlations 
between teacher participation in arts 
integrated professional development, 
lesson design and implementation, stu-
dent learning outcomes, and academic 
test results.
 “One of the greatest predictors of 
student performance on the Illinois 
Standards Achievement Test was how 
they did on their portfolio conference in-
terview,” says CAPE Education Director 
Scott Sikkema. “So you start to see how 
a portfolio becomes part of a pool of data 
sources that can demonstrate cause and 
effect. You can measure changes in stu-
dents’ ability to articulate their learning, 
relate that to standardized test scores, 
and see the impact on closing the
achievement gap.”
 Two particular areas worth noting 
relate to achievement gains by students 
who started PAIR with low scores 
on the Illinois Standards Achievement 
Test (ISAT):

•	 They	increased	academic	achieve-		
 ment with more consistency than  
 students in the control schools,  
 who didn’t have arts integrated 
 instruction.

•	 They	lessened	the	gap	between	their		
 ISAT scores and those of high- 
 achieving students by 22 percent,   
 significantly higher than the 14  
 percent gains made by their counter 
 parts in control schools.

PAIR findings have gained a wider 
audience through the peer-re-
viewed publication of “Embrac-
ing the Burden of Proof,” by Dr. 
Scripp and Laura Paradis, in the 
Journal for Learning through the 
Arts, in 2014. Additionally, this 
article is available on ArtsEd-
Search.org, an online clearing-
house created by the Arts Edu-
cation Partnership to summarize high 
quality research studies on the impacts 
of arts education and implications for 
educational policy and practice. 
 According to CAPE Research 
Program Manager Joseph Spilberg, “The 
portfolio is part of a much larger prac-
tice in teaching and learning. Portfolios 
have become an evolving program prac-
tice and an evolving research practice.”
 The next evolution of student port-
folios was a four-year research-based 
collaborative initiative called the Inter-
national Baccalaureate Teaching Arts 
Project (IB-TAP). CAPE worked with 
six International Baccalaureate Middle 
Years Programme schools to develop 
and implement arts integrated curricu-
lum in grades six through eight based 
in the internationally benchmarked IB 
structure. Students’ existing IB develop-
mental workbooks were adapted to add 
arts integrated components that further 
illuminated student learning and de-
velopment.  IB-TAP, completed in 2013, 
demonstrated how arts integration port-
folios could be adapted to fit multiple 
education scenarios and showed diverse 
strategies for documenting student 
learning.  
 In 2011, CAPE again used portfolios 
as a foundational element in a four-year 
partnership with the Fine and Per-
forming Arts Magnet Cluster Program 
within Chicago Public Schools Office of 
Academic Enhancement. The Portfolio 
Design Project piloted a collabora-
tive process for creating portfolios of 

individual students’ work 
in the visual arts, music, 
and literacy. The portfolios 
– which included still im-
ages, sound, video, and text 
– were organized around 

a common structure so they could be 
systemically analyzed and summarized, 
with results included in composite  
measures of student learning.   
 The goal was for these results to be 
used by principals and district adminis-
trators in school planning and decision 
making processes, which increasingly 
require data-driven decisions. 
 The portfolios were planned by 
Magnet Cluster Lead Teachers (arts 
leaders in their schools), classroom 
teachers, and teaching artists to capture 
student thinking and art-making as it 
happened so as to generate new ideas 
and new art works. The portfolios then 
became a place for knowledge gained 
through current work and also for po-
tential knowledge to be used in future 
work. In effect, the portfolio became 
a vehicle to capture the trajectory 
of a student’s learning and develop-
ment. Teachers could analyze student 
portfolios for greater understanding 
of the individual, cumulative student 
learning, and greater understanding of 
cross-classroom learning by comparing 
portfolios across classrooms, grades, and 
schools.
 According to the principal investi-
gators for the Portfolio Design Project, 
Dr. Scripp and Dr. Louanne Smolin, 
there was a chain of evidence linking 
teacher and student data to program 
outcomes. Teacher participation in pro-
fessional development for the program 
led to increased teacher outcomes, with 
an ability to collaborate and design 

“The porTfoLio is 
pArT of A much LArger 
prAcTice in TeAching 
And LeArning. 
porTfoLios hAve 
Become An evoLving 
progrAm prAcTice 
And An evoLving 
reseArch prAcTice.”

Joseph Spilberg
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portfolio-based, arts integrated curricu-
lum. This led to increased student arts 
outcomes, in terms of the quality of art 
portfolios, knowledge of arts processes, 
and the ability to reflect on artwork. 
And this then led to increased student 
academic outcomes, with improvement 
in standardized test scores. 

Online portfolio platform for 
teachers and artists 
Research is an essential component 
of the collaborative efforts by teachers 
and teaching artists to develop an arts 
integrated curriculum. “Our teachers and 
artists are researchers in their own right, 
as they look at and examine their prac-
tice. To support their inquiry, document 
their work, and capture every step along 
the way, we have established an online 
portfolio platform based on a structure 
that is easily shared and scalable,” says 
CAPE Executive Director Amy  
Rasmussen.
 Each portfolio provides a road map 
for the process used by teachers and 
artists to develop, implement, and assess 
the initiative. Questions and definitions 
outlined in the portfolios include such 
elements as the following:

•	 What	is	the	context	of	your	school,		
 school neighborhood, or classroom  
 that led you to do this project?  
 Briefly describe the planning process  
 as teacher/teaching artist  
 collaborators.

•	 Describe	your	big	idea	and	area	of	 
 inquiry. Which educational standards  
 will be addressed?

•	 For	each	portion	of	the	project	–	 
 beginning, middle, end – what were  
 you hoping students would learn?   
 What did they actually learn? What  
 surprised you during each part  
 of the project?

•	 What	information	did	you	gather	
 that informed how you will go  
 forward with this and future projects?

•	 How	do	you	capture	the	trajectory	of		
 your students’ learning? What was   
 your approach to assessment? 
  
 The answers to these ques-
tions are supplemented by 
artifacts from the classroom, 
which can be still images, 
videos, student work samples, 

questionnaires, written journal entry, 
or artwork. 
 Upon conclusion of each project, 
teachers and artists reflect on their 
work using The CAPE Artist/Re-
searcher Model. Created in 2014,  
this model puts forth understanding 
of what CAPE learners become as 
a result of engaging in arts integra-
tion.  The Artist/Researcher concepts 
go beyond the academic, 
social, emotional, or artistic 
components of learning by 
establishing five distinguish-
ing characteristics of teach-
ers, artists, and students as 
CAPE learners. 
 The CAPE Artist/Re-
searchers conduct investigations through 
art and collaboration in order to gain 
new understandings of the world.  
They are:

1. Reflective questioners who begin  
 learning through a questioning 
 process, revisit questions through- 
 out the art and academic process,   
 and, through reflection, generate new  
 questions at the end of a project.
 
2. Critical collaborators who wonder,  
 grapple, and invent while partnering  
 with other artists-researchers.  

3. Role-shifters. During their  
 collaboration, students become artists,  
 artists become teachers, and teachers  
 become students as their roles shift  
 to bring them new perspectives  
 and abilities.

4. Integrative innovators who   
 work and think across multiple  
 artistic and academic disciplines to 

develop new ideas and create 
original work.

5. Social engagers who use their  
 art as a tool for public dialogue  
 and interaction.

The CAPE Artist/Researcher Model is 
a perception of identity that establishes 
a continuum of practice for students, 
teachers, artists, and partners. As CAPE 
Education Director Scott Sikkema 
says, “The Artist/Researcher moniker 
declares ‘the continuum of making art is 
making research is making pedagogy is 
my practice; it is who I become and who 
I am.’ For some, the concept seems obvi-
ous and the artist-researcher doesn’t 
require any shift in terms of what they 
themselves do. The shift comes in how 
they understand their collaborators — 
classroom teachers, artists, students, 
CAPE staff— and what we all want to 
become together.” 
 As an essential component of 
CAPE programming, research has 
become a tool to inform participants of 
project outcomes and to further con-
tribute to the national and international 
dialogue around arts education and arts 
integration. For CAPE’s work, portfolios 
will continue to be a central focus of the 
work of the CAPE partners, providing 
both an alternate form of assessment 
that demonstrates student learning 
while also generating student artistic 
and academic investigations and  
art-making.
 The use of portfolios – both as 
physical collections of student work, 
and as online platforms by and  
for teachers and artists – is proving 
valuable for assessing student impact 
and for documenting the journey of 
developing arts integrated programs. 

“our TeAchers 
And ArTisTs Are 
reseArchers in 
Their own righT, 
As They Look AT 
And exAmine 

Their prAcTice.”
Amy Rasmussen.

“The ArTisT/reseArch-
er moniker decLAres 
‘The conTinuum of 
mAking ArT is mAking 
reseArch is mAking 
pedAgogy is my 
prAcTice’...”

Scott	Sikkema
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Alliance Arts for learning institute, 
Atlanta, GA
The	Alliance	Arts	for	learning	institute	
(AA4li)	is	the	educational	branch	of	the	
Alliance	Theatre	that	delivers	professional	
learning	for	educators	and	arts	integrated	
classroom	instruction	for	students.	The	in-
stitute’s	programs	support	school	curricula,	
are	aligned	with	Georgia	Standards	of	
Excellence	and	Georgia	Early	learning	and	
Development	Standards.	The	institute	also	
provides	professional	learning	for	teachers,	
collaborative	classroom	instruction	with	
teachers	and	teaching	artists	and	student	
participation	as	an	audience	member	at	an	
Alliance	Theatre	production.		

Arkansas learning through the 
Arts, Hot springs village, AR
Arkansas	learning	Through	the	Arts	
(AlTTA)	joined	the	Young	Audiences	Arts	
for	learning	network	this	year.	2015-16	was	
AlTTA’s	third	year	of	operation	during	which	
its	teaching	artists	delivered	273	one-hour	
sessions	in	workshops	and	residencies	
reaching	nearly	2,000	students.	Of	note	
was	a	four-day	poetry	slam	residency	at	the	
lock-down	Juvenile	Detention	center	in	
Alexander.	Over	a	hundred	teens	participat-
ed	in	the	poetry	residency	and	by	the	fourth	
day	had	written	their	own	original	works.	
Forty-six	actually	performed	poetry	based	
upon	their	life	experiences	and	aspirations.	
AlTTA	also	partnered	with	the	local	
Symphony	Guild	to	develop	curriculum	
materials	and	provide	teacher	training	
for	the	Hot	Springs	children’s	concert	
presented	by	the	Arkansas	Symphony	to	
nearly	3,000	students.

Arts for learning connecticut, 
Hamden, ct 
Arts	for	learning	connecticut	(AFlcT) 
embarked	on	its	first	project	based	learning	
Summer	STEAm	camp	at	a	community	center	
in	an	urban	housing	authority.	The	participating	
students	were	immersed	in	projects	with	the	
theme	of	Envisioning	the	city	of	the	Future.	
Students	worked	with	AFlcT’s	visual	arts	team	
on	planning,	visualizing	and	constructing	their	
cities.	using	three-dimensional	building,	digital	
iPAD	drawing,	city	digital	musicscapes	and	vi-
sual	art	techniques	students	worked	collabora-
tively	in	teams	with	the	AFlcT	artists	in	creating	
cities	and	learning	essential	STEAm	concepts	
that	were	new	to	them,	such	as	measuring,	
engineering	design	and	technology.

Arts for learning indiana, 
indianapolis, in
Arts	for	learning	indiana	expanded	its	Fresh	
StArT	indy	program	through	Neighbor-
hood	Stories,	a	project	that	encourages	
the	sharing	and	collection	of	stories	in	
underserved	communities	throughout	
indianapolis.	Visual	artist	Emily	Kennerk	
designed	a	“reader’s	chair,”	a	transportable,	
oversized	armchair,	to	serve	as	the	center-
piece	of	project-related	community	reading	
events.	indiana	Furniture,	in	consultation	
with	mayer	Fabrics,	constructed	the	chair,	
which	includes	two	cut-outs	for	puppeteers	
to	interact	with	the	reader.	Arts	for	learn-
ing	indiana	has	also	partnered	with	Author	
Solutions	to	publish	five	books	based	on	
the	“Neighborhood	Stories”	written	and	
illustrated	by	children	and	families	who	par-
ticipated	in	workshops	at	indianapolis	Public	
School	15	Thomas	D.	Gregg	Elementary,	
Shepherd	community	center,	and	the	East	
10th	united	methodist	children	
and	Youth	center.

Arts for learning Miami, Fl
Arts	for	learning	(A4l)	launched	compre-
hensive	after-school	services	reaching	120	
students	in	Opa	locka.	A4l	also	expanded	
its	paid	summer	internship	program	to	be	
year-round.	The	All	Kids	included	Saturday	
program	which	serves	children	with	and	
without	disabilities	added	an	additional	new	
site	and	expanded	its	summer	camp	offering.	
A4l	also	partnered	with	Broward	county	
Public	Schools	to	provide	early	childhood	
programs.	in	April,	A4l	proudly	hosted	the	
national	Young	Audiences	Arts	for	learning	
conference	at	the	Eden	roc	Hotel.
	
Arts for learning san diego, cA
Arts	for	learning	San	Diego	entered	its	
ninth	year	of	partnership	with	National	
School	District,	located	in	the	city’s	most	di-
verse	and	lowest	income	neighborhood.	The	
affiliate’s	Arts	for	All	program	serves	all	ten	
elementary	schools	in	the	district--6,000	
students	and	255	classroom	teachers--and	
by	the	time	a	student	graduates	from	sixth	
grade,	that	youngster	will	have	received	
classes	in	dance,	theatre,	poetry,	visual	art,	
music,	and	ballroom	dancing.	The	National	
School	District	puts	into	practice	a	belief	that	
students	need	the	arts	throughout	the	day-
-before,	during,	and	after	school—and	Arts	
for	learning	San	Diego	is	a	key	provider	for	
this	visionary	district.		

Arts Partners, Wichita, Ks
Arts	Partners	presented	more	perfor-
mances,	workshops	and	artist	residencies	
to	schools	than	any	other	year	in	its	history.	
roster	artists	provided	programs	to	ten	
schools	participating	in	the	Wichita	Public	
Schools’	Fine	Arts	Afterschool	program,	
supported	by	a	21st	century	community	
learning	centers	grant,	and	programs	to	
five	additional	schools	thanks	to	a	magnet	
School	Assistance	Program	grant.	The	life	
and	legacy	of	native	Kansan	Gordon	Parks	
inspired	Arts	Partners	artists	to	design	new	
programs	exploring	his	many	creative	tal-
ents.	Fifteen	new	programs	were	developed	
for	area	schools	thanks	to	a	partnership	with	
the	ulrich	museum	of	Art	at	Wichita	State	
university	and	support	from	the	Kansas	
Health	Foundation.

Big thought, dallas, tX
Big	Thought	launched	a	new	brand	and	
website	through	a	partnership	with	Fossil	
Group.	The	affiliate’s	vision	statement	is:	“Big	
Thought	brings	relentless	optimism,	innova-
tion	and	imagination	to	the	biggest	problem	
facing	education	today:	the	opportunity	gap.”	
Big	Thought	manages	a	network	of	partners	
to	support	both	in-school	and	out-of-school	
time	learning	opportunities	and	is	commit-
ted	to	sharing	its	expertise	locally,	nationally	
and	internationally.	Additionally,	Big	Thought	
manages	the	Dallas	city	of	learning	
program,	a	partnership	with	the	city	of	
Dallas	and	the	Dallas	iSD.	The	program,	
which	ensures	that	all	students	have	access	
to	learning	opportunities	during	the	summer	
months,	received	the	2016	National	
Summer	learning	Association	
Founder’s	Award.		

center for Arts inspired learning, 
cleveland, OH
The	center	for	Arts-inspired	learning	
(cAl)	engaged	Northeast	Ohio	students	
in	6,675	programs--5,724	of	these	were	
long-term	residencies	that	allowed	cAl	to	
have	a	deeper	impact	with	richer	experienc-
es	and	curricular	connections.	The	second	
year	of	cAl’s	partnership	with	Jones	Soda	
introduced	students	to	digital	photography	
skills	and	placed	two	winning	images	on	
nationally-distributed	soda	bottles.	With	
NEA	support,	cAl	created	a	residency	that	
taught	middle-schoolers	American	history	
through	American	musicals.	An	afterschool	
program	used	the	arts	to	break	down	
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language	barriers	and	provided	a	welcome	
place	for	learning	to	Nepalese	refugee	
students	and	their	families.	And	cAl’s	Find	
Your	Voice	film	residencies	in	11	schools	in	
the	cleveland	metropolitan	School	District	
used	digital	storytelling	to	explore	social	is-
sues	that	impact	student	lives	and	concluded	
with	a	film	festival	for	a	standing-room	
only	audience.	

chicago Arts Partnerships in 
education
chicago	Arts	Partnerships	in	Education	
(cAPE)	engages	students,	inspires	teachers,	
and	demonstrates	impact	by	partnering	
with	80	teaching	artists	and	200	class-
room	teachers	to	integrate	the	arts	into	the	
curriculum	at	81	chicago	public	schools	
reaching	4,000	students.	Teams	of	teach-
ers	and	teaching	artists	worked	together	
throughout	the	year	to	plan	and	co-teach	
projects	that	wove	visual	art,	music,	theater,	
dance,	and	digital	media	into	units	on	math,	
science,	language	arts,	history,	and	humani-
ties.	cAPE	is	collaborating	with	evaluators	
from	the	university	of	illinois	at	chicago	to	
more	deeply	research	cAPE’s	impact	on	
in-school	and	after-school	programs.		

Kansas city young Audiences, 
Kansas city, MO
Kansas	city	Young	Audiences	(KcYA)	
purchased	and	is	renovating	a	building	in	
midtown	Kansas	city--the	first	permanent	
home	in	the	organization’s	55-year	history.	
The	new	location	will	raise	public	aware-
ness	and	establish	KcYA	as	an	arts	leader	
and	hub	of	creativity	in	the	heart	of	the	city.	
KcYA	also	began	phase	two	of	an	in-
novative	collaboration	with	the	Kc	STEm	
Alliance	to	integrate	the	arts	into	the	launch	
STEm	curriculum.	By	pairing	a	KcYA	
teaching	artist	with	a	classroom	teacher	in	a	
STEAm	(science,	technology,	engineering,	
Arts	and	math)	collaboration,	Kansas	city	
Young	Audiences	can	strengthen	its	position	
as	a	classroom	resource	to	help	educators	
reach	their	goals.	

Pittsburgh cultural trust, 
Pittsburgh, PA
The	Teaching	Arts	Education	initiative	(TAEi)	
is	a	collaboration	between	the	Pittsburgh	
cultural	Trust,	the	Greater	Pittsburgh	Arts	
council,	and	Pittsburgh	Filmmakers/

Pittsburgh	center	for	the	Arts	that	launched	
in	2015.	This	initiative	provides	targeted	
professional	development	in	the	areas	of	
artistic,	teaching	and	business	practices	
designed	to	meet	the	educational	needs	
of	teaching	artists.	A	wide	range	of	key	
stakeholders	and	diverse	experts	in	the	arts	
education	community	not	only	deliver	high	
quality	workshops,	but	also	create	
opportunities	for	new	collaborations.	
To	date,	TAEi	has	served	over	300	
teaching	artists	in	its	area.

springboard to learning, 
st. louis, MO
Springboard’s	The	Art	of	Story	program	
provided	arts-integrated	learning	experienc-
es	to	special	education	classrooms	serving	
students	with	multiple	disabilities.	Each	class	
received	five	hours	of	instruction	through	
a	one-week	storytelling	and	story-writing	
residency.	learning	standards	were	taught	
and	demonstrated	through	storytelling	pro-
viding	many	opportunities	for	engagement,	
representation,	and	expression.	language	
was	layered	on	top	of	sensory	experience	
and	physical	activity,	allowing	learners	to	
store,	access,	and	exhibit	understanding	of	
information	in	multiple	modalities.	Students	
connected	with	stories	as	active	listeners,	
writers,	performers	and	collaborators,	ex-
ploring	a	wide	variety	of	options	for	learning,	
retelling,	creating,	and	presenting	narratives.

think 360 Arts, denver, cO
Think	360	Arts	is	celebrating	54	years	
of	cultivating	creativity	through	artists	in	
schools	and	teacher	professional	develop-
ment	in	arts	integration.	in	November,	Think	
360	Arts	acquired	The	Harmony	Project,	a	
colorado	non-profit	dedicated	to	enhanc-
ing	the	teaching	and	learning	process	
in	underserved	schools	by	partnering	
professional	artists	with	classroom	teach-
ers.	in	June	the	affiliate	held	the	26th	annual	
institute	for	creative	Teaching,	a	week-long	
class	for	educators	that	focuses	on	arts	
education	and	integration	strategies.	Work-
shop	presenters	helped	the	participants	to	
learn	about	sensory-based	arts	that	engage	
students	with	disabilities.	One	of	the	most	
moving	presentations	was	by	dancer	
and	choreographer	Jennifer	Johnson-lowe,	
who	performed	with	three	dancers	with	
physical	and	emotional	disabilities.
	

young Audiences of Abilene, tX
The	number	of	youngsters	experienc-
ing	Young	Audiences	of	Abilene’s	(YAA)	
programming	through	performances,	
residencies	and	workshops	increased	by	20	
per	cent.	The	affiliate’s	partnership	with	the	
National	center	for	children’s	illustrated	
literature	continued	with	YAA-sponsored	
programming	in	schools	inspired	by	pieces	
of	children’s	literature	illustrated	by	artists	
whose	original	work	is	exhibited	at	the	Nc-
cil.	The	artists	included	Alice	and	martin	
Provensen,	Jon	J.	muth,	and	mark	Teague,	
who	was	the	featured	illustrator	at	the	2016	
children’s	Art	and	literacy	Festival	in	June.	
YAA	organized	the	festival’s	dramatic	read-
ings	and	costume	characters	inspired	by	
mark	Teague’s	work.	The	festival	included	
opportunities	for	youngsters	to	write	and	
illustrate	their	own	storybooks,	create	digital	
characters,	and	make	storybook	sculptures.

young Audiences of Houston, tX
All	of	Young	Audiences	of	Houston’s	perfor-
mance,	workshop	and	residency	programs	
strive	to	serve	students	from	every	back-
ground	and	the	affiliate	is	particularly	proud	
of	two	new	programs.	The	affiliate’s	after-
school	programs	extend	arts-in-education	
experiences	past	the	standard	school	day	
and	help	bolster	core	curriculum	classroom	
instruction.	The	new	Arts	Promise	program	
was	designed	to	reach	children	in	Houston’s	
low-performing	middle	schools.	Both	affiliate	
programs	help	to	reduce	dropout	rates	and	
offer	children	additional	opportunities	to	
enhance	their	creativity	and	critical	thinking	
skills,	improve	their	confidence	and	over-all	
academic	performance.		

young Audiences of louisiana,  
new Orleans, lA
Young	Audiences	of	louisiana	completed	
the	second	year	of	the	uS	Department	of	
Education	PDAE	grant	funded	Arts-inte-
grated	Professional	Development	project	
in	partnership	with	Young	Audiences,	inc.	
and	Jefferson	Parish	Public	Schools.	This	
comprehensive	project	served	53	teachers	
and	1,325	students	through	annual	institutes	
and	embedded	professional	development	
residencies	using	Arts	for	learning	lessons	
as	the	foundation.	Now	in	its	fourth	year,	
the	Young	Audiences	charter	School	has	
exceeded	enrollment	targets	with	
700	creative	learners	engaged	in	
arts	integrated	learning	daily.
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young Audiences of Maryland, 
Baltimore, Md
Young	Audiences	of	maryland	(YAmD)	
partnered	with	490	schools	and	communi-
ty-based	organizations	to	provide	opportu-
nities	to	learn	in	and	through	the	arts	to	over	
191,000	youth	in	all	24	maryland	school	
districts.	YAmD	provided	16-session	literacy	
residencies	to	56	high-need	Baltimore	
city	early	learning	classrooms	through	its	
partnership	with	the	Wolf	Trap	institute	and	
expanded	its	Summer	Arts	and	learning	
Academy	to	four	sites,	providing	a	five-week,	
full-day,	arts-integrated	summer	program	
to	800	Baltimore	city	students	in	grades	
K-5.	Through	a	district-level	partnership	with	
Prince	George’s	county	Public	Schools,	
YAmD	piloted	“Growing	up	Green,”	an	
arts-integrated,	kindergarten-level	environ-
mental	literacy	program	that	will	expand	to	
20	new	schools	next	year.

young Audiences of Massachusetts, 
Boston, MA
Young	Audiences	of	massachusetts	
welcomed	two	new	board	members,	five	
new	artists,	and	honored	four	others	as	
trustee	emeriti.	Arts	learning	programs	were	
brought	to	154	towns	reaching	145,000	
students.	Additionally,	the	affiliate	reached	
135	homeless	pre-school	students	with	the	
Expanding	Horizons	Through	music	year-
long	residency	and	160	children	in	hospital	
schools	with	its	Healing	Arts	residency.	New	
partnerships	were	formed	with	the	Sarah	
Greenwood	School	and	West	End	House	
in	Boston’s	underserved	neighborhoods.	
Thanks	to	a	grant	from	Edvestors,	the	affiliate	
will	offer	year-long	residencies	in	music	and	
dance.	The	Friday	Arts	residency	with	12	
teaching	artists	was	expanded	to	include	
dance	and	music.			

young Audiences new Jersey and 
eastern Pennsylvania, Princeton, nJ
Young	Audiences	New	Jersey	and	Eastern	
Pennsylvania	(YANJEP)	received	a	leader-
ship	Award	from	the	cultural	Access	
Network	Project,	a	program	of	New	Jersey	
Theatre	Alliance	and	New	Jersey	State	
council	on	the	Arts.	YANJEP	was	honored	
for	its	ongoing	commitment	to	removing	
barriers	that	prevent	students	with	disabili-
ties	from	fully	participating	in	the	arts.	Also,	
YANJEP	provided	professional	develop-
ment	for	teaching	artists	combined	

with	a	residency	for	students	at	the	Bancroft	
School,	a	hospital	and	education	facility	for	
children	who	are	medically	fragile	and	tech-
nologically	dependent.	With	teaching	artist	
marilyn	Keating	and	collaborating	teachers,	
students	created	stop-motion	animated	films	
to	tell	personal	stories.		

young Audiences new york, 
new york city, ny
The	affiliate	expanded	its	liNK	NYc	
program	to	provide	35	high	school	students	
with	digital	media	skill	building	and	access	to	
viable	career	paths.	Through	the	commu-
nity	creation	labs	program,	elementary	and	
middle	school	students	in	three	neighbor-
hoods	teamed	up	with	parents	and	local	
businesses	for	arts-based	service	learning.	
Guided	by	YA	artists,	the	students	respond-
ed	to	the	question:	What	can	we	create	
together	to	improve	our	neighborhood?	
Solutions	ranged	from	dance	performances	
addressing	the	roots	of	violence	to	commu-
nity	art	walks.	in	partnership	with	columbia	
university’s	Teacher’s	college,	the	affiliate	
created	a	new	professional	development	
and	certification	program	which	will	begin	
with	inaugural	group	of	ten	teaching	artists	
next	year.

young Audiences of northeast texas, 
tyler, tX
Established	in	1997,	Young	Audiences	of	
Northeast	Texas	(YANET)	provides	oppor-
tunities	for	students,	teachers,	schools,	fami-
lies,	and	communities	to	engage	in	the	arts	
together.	YANET’s	roster	of	teaching	artists	
give	performances,	workshops,	residen-
cies,	and	teacher	professional	development	
in	all	art	disciplines.	The	affiliate	works	with	
schools	to	develop	customized	residencies	
that	use	the	arts	to	illuminate	and	deepen	
the	impact	of	the	core	curriculum,	while	
simultaneously	developing	an	appreciation	
for	the	importance	of	the	arts	themselves.	
YANET	and	the	Tyler	independent	School	
District	are	members	of	the	John	F.	Kennedy	
center’s	Partners	in	Education	Program	
which	enables	them	to	create	professional	
development	programs	for	teachers	on	how	
to	integrate	the	arts	into	the	curriculum.

young Audiences  of northern  
california, san Francisco, cA
Young	Audiences	of	Northern	california’s	
teaching	artist	Eddie	madril	led	a	residency	

called	Native	American	Dance	and	culture	
for	third	grade	classes	at	Buri	Buri	Elemen-
tary	School	in	South	San	Francisco.	For	six	
weeks,	Eddie	taught	four	classes	with	his	
special	blend	of	American	indian	dance,	
music,	cultural	history,	art	and	American	
indian	sign	language.	The	residency	culmi-
nated	with	the	students	performing	a	special	
program	for	the	entire	school.	Teachers	
praised	Eddie’s	residency.	They	said	it	had	a	
significant	impact	on	their	students,	who	had	
the	opportunity	to	create,	to	think	and	take	
chances	and	not	be	afraid	to	ask	questions	
during	his	classes.	Next	year,	Eddie	will	
return	and	work	with	the	new	third	grade	
classes	at	Buri	Buri.

young Audiences of Oregon and sW 
Washington, Portland, OR
What	happens	when	you	combine	150	high	
school	singers,	an	experimental	rock	band,	
and	an	extraordinary	teacher	for	a	year-
long	Young	Audiences	residency?	Young	
Audiences	of	Oregon	&	SW	Washington	
(YAOW)	learned	the	answer:	a	life-affirming	
expression	of	community	and	creativity.	
in	connecting	professional	musician	and	
composer	luke	Wyland	with	camas	High	
School	choir	and	its	Director	Ethan	ches-
sin,	YAOW	sparked	a	musical	partnership	
that	produced	an	acclaimed,	original	song	
cycle	for	choir	and	band	that	toured	the	
Northwest.	YAOW	enhanced	the	col-
laboration	by	creating	a	Business	of	music	
curriculum	engaging	students	in	recording,	
graphic	design,	curation	and	other	profes-
sional	pathways	in	the	music	industry.

young Audiences of Rochester, 
new york
Young	Audiences	of	rochester	continues	to	
influence	greater	rochester’s	arts	education	
scene	in	creative	ways.	From	the	expansion	
of	TruArt	Dance	company,	an	after-school,	
teen-led	creative	entrepreneurship	initiative,	
to	providing	arts	enrichment	programs	for	
the	rochester	city	school	district,	numer-
ous	charter	schools,	and	city	of	rochester	
recreation	centers,	the	affiliate	continues	to	
diversify	and	work	with	new	community	arts	
partners.	Now	serving	15	counties	with	arts	
programs,	the	affiliate	is	proud	of	its	
achievements	and	is	looking	forward	to	
celebrating	its	55th	anniversary	in	2017.		



 

young Audiences of santa cruz 
county, AZ
Since	1972,	Young	Audiences	of	Santa	cruz	
county	has	been	providing	music,	dance,	
theatre	and	fine	arts	programs	for	students	
and	families	of	Santa	cruz	county.	Based	
in	Nogales,	the	Young	Audiences	of	Santa	
cruz	county	continues	to	ensure	that	all	
children	have	an	opportunity	to	experience	
an	arts-infused	curriculum	from	kindergar-
ten	to	high	school.	

young Audiences of southeast texas, 
Beaumont, tX
Young	Audiences	of	Southeast	Texas	had	a	
rewarding	year	bringing	the	arts	to	children	
in	the	tri-county	area	it	serves.	The	affiliate	
was	honored	by	the	Arts	council	as	the	
Outstanding	Arts	Organization	of	the	year.	
As	one	of	many	organizations	in	the	area,	
the	award	affirmed	the	importance	Young	
Audiences	of	Southeast	Texas’	work	and	
programs	for	schools	and	students.	The	
affiliate	is	also	proud	of	their	arts	programs	
focusing	on	literacy.	in	partnership	with	
rotary	club	and	Vidor	iSD,	YA	held	a	four-
week	summer	camp	for	elementary	students	
who	needed	help	with	reading.	The	camp	
program	used	the	visual	arts,	song	and	play	
acting	to	help	children	increase	their	skills	
and	spark	a	love	for	books	and	reading.		
	
young Audiences of southwest 
Florida, naples, Fl
Although	it	is	only	two	years	old,	Young	
Audiences	of	Southwest	Florida	is	already	
making	an	impact	on	the	schools	its	serves	
in	Naples	and	collier	county.	At	East	Na-
ples	middle	School,	the	affiliate	provided	a	
theater	program	which	introduced	students	
to	dramatic	literature,	acting,	theater	design	
and	theater	production.	The	project	culmi-
nated	with	a	production	written	and	staged	
by	the	students	for	an	audience	of	over	
300	at	the	Sugden	Theater.	For	the	coming	
school	year,	the	affiliate	is	organizing	a	new	
orchestra	program	based	on	the	El	Sistema	
model	for	100	students	in	the	Golden	Gate	
middle	School	Orchestra	program	and	50	
high	school	mentors.	The	champions	for	
learning	organization	is	providing	$35,000	
for	instruments	for	the	program.

young Audiences of virginia, 
norfolk, vA
Young	Audiences	Arts	for	learning	Virginia	
launched	new	initiatives	and	professional	de-
velopment	services,	strengthened	programs	
focusing	on	hometown	heroes	and	artists,	
offered	mindfulness	training	for	students,	
parents	and	educators,	and	enriched	district-
wide	learning	within	the	classroom	through	
the	arts.	Several	new	after-school	residen-
cies	using	theater	and	dance	to	reinforce	
literacy	skills	were	developed	thanks	to	
partnerships	with	21st	century	commu-
nity	learning	centers.	And	collaborations	
with	professional	dancers	and	visual	artists	
resulted	in	new	programs	focusing	on	the	
physics	of	movement	with	visual	art	and	
ballet.	The	affiliate	also	created	nutrition	pro-
grams	to	help	promote	healthy-living	habits	
for	young	students.	

young Audiences of Western  
new york, Buffalo, ny
Western	New	York	continued	expanding	its	
juvenile	justice	programs	and	is	now	work-
ing	with	detained	youth	and	young	people	
who	are	living	away	from	home	all	year.	With	
at	least	500	contact	hours	each	year,	work-
ing	with	Erie	county	Social	Services	and	
hearing	from	family	courts,	the	affiliate	is	see-
ing	an	impact	on	recidivism.	And	area	youth	
are	building	more	successful	lives.	This	past	
spring,	several	of	these	young	people	were	
employed	in	Young	Audiences’	ArtWorks	
youth	development	program.		
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Management’s Discussion of Young Audiences, Inc.  
Financial Statements   

Young Audiences’ FY2016 financial statements reflect the 
organization’s strong financial management and long-standing 
commitment to provide the highest quality programs and 
services to Young Audiences affiliates while maintaining low 
overhead costs.  Expenses for Affiliate Program Services were  
75 percent of YAI’s overall budget; administrative and fundraising 
expenses were 15 percent  and 10 percent  respectively.
 Several items are worth noting.  Generally accepted account-
ing principles require that the full value of multiyear grants be 
included as revenue in the fiscal year that the grant notifications 
are made.  However, substantial expenses for carrying out these 
grants may not be recorded in YAI’s financial statements 
until the year in which they are expended.

YAI ended the year with a decrease in net assets of $806,556 due 
in part to investment in infrastructure and program development.  
In addition, YAI’s annual gala netted less than budgeted. Market 
conditions also affected YAI’s investments, resulting in a 
substantial decrease in performance from the prior fiscal year.  
To cover shortfalls in FY16, YAI drew on cash reserves 
accumulated from prior years’ surpluses.
 If you would like additional information about YAI’s  
financial condition or the accounting rules that determine how  
multi-year revenues and expenses are recorded and verified, 
please contact the Young Audiences, Inc. National Office in  
New York City or visit our website at www.young audiences.org.

	 	 	 	 	 	 	 	 	
 Total Total Total % Total %   
 National Affiliates Combined Rev/Exp Combined Rev/Exp  
 2015-2016 2015-2016 2015-2016 2014-2015 2014-2015 2014-2015 
	
SUPPORT AND REVENUES       
	 	 	 	 	 	 	 	 	

Earned Revenue      
 School Sources & Contracted Income  122,020   14,494,376  14,616,396  38%  14,636,439  38%
 Investment Income (77,525)   164,654  87,129  0%  378,325  1%
 Affliliate Cooperative Funding Fees  326,315   326,315  1%  309,117  1%
 Other Earned Income  46,784   273,892   320,676  1%  357,204  1%
Total Earned Revenue  417,594   14,932,922   15,350,516  40%  15,681,085  40%
      
Contributed Revenue      
 Individuals & Board Members 30,438  2,571,879  2,602,317  7%  2,897,148  7%
 Corporations & Foundations  229,086   11,007,094   11,236,180  29%  10,862,022  28%
 Government (Federal, State, County)  3,161  6,778,228   6,781,389  18%  6,232,759  16%
 Special Events (net of costs)  486,189  1,244,472   1,730,661  5%  2,155,175  6%
 Grants from Young Audiences Inc.  160,500   160,500  0%  262,269  1%
 Other Contributed Revenue   238,892   238,892  1%  843,254  2%
 In-Kind Contributions  26,197  261,284 287,481  31,022  0%
Total Contributed Revenue  775,071   22,262,350  23,037,421  59%  23,283,649  60%
      
Total Revenue 1,192,665  37,195,271   38,387,936  99%  38,964,734  100%
      
COSTS AND EXPENSES      
 Affiliate Program Services 1,504,837  31,977,067   33,481,904  88%  32,725,965  79%
 Management & Fundraising  494,384   3,923,509   4,417,893  12%  8,722,230  21%
Total Costs and Expenditures 1,999,221   35,900,575   37,899,797  100%  41,448,195  100%
      
Excess of support and revenues  (806,556)  1,294,696  488,140  (2,483,461)  
over costs and expenses (under) 	 	 	 	 	 	 	
	 	 	 	 	 	 	
  1      The total Affiliate Support & Revenues, Costs & Expenses are combined from reports  

        submitted to National from the individual affiliates and have not been audited.
  	 	 	 	 	 	

	

Young Audiences, Inc. Combined Statement of Revenue and Expenses   

June 30, 2016 (with comparative amounts for 2015)     
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   Temporarily  Permanently  
  Unrestricted Restricted Restricted Total Total 
 
Revenues and Support       
 Individuals and Board members $30,438     $30,438  $44,008 
 Corporations and Foundations 124,086    105,000   229,086    372,058
 Government   3,161      3,161 46,033  
 Annual gala   750,411     750,411  601,085  
 Less: Direct expenses (264,222)    (264,222) (257,775) 
 Donated services   26,197     26,197 31,022  
 Affiliate cooperating funding fees 326,315     326,315  309,117  
 Contracted services 122,020     122,020  157,332  
 Conferences    46,784     46,784  63,935  

   1,165,190    105,000      -    1,270,190  1,366,815  
 
Net assets released from restrictions       
 Satisfaction of program restrictions 87,000    (87,000)  -    -    
 Endowment appropriations and release from       
     restrictions to operations  450,080    (450,080)    451,840  
  Appropriation from Board Designated       
    Fund to operations  399,920    399,920  
 
 Total Revenues and Support 2,102,190   (432,080)  -    1,670,110  1,818,655 
 
Expenses        
 Affiliate Program Services 1,504,837    -     -    1,504,837 1,730,664 
 Supporting Services       
 Management and general 299,015     299,015   310,199  
     Fundraising   195,369     195,369  121,468  

        Total Supporting Services 494,384               - 494,384  431,667  
 
 Total Expenses   1,999,221    -    -    1,999,221  2,162,331  
 
 Increase (Decrease) in net assets before       
     non-operating activities 102,969    (432,080)   (329,111) (343,676) 
 
Non-Operating Activities       
 Appropriations to operations from board       
 designated endowment  (399,920)    (399,920) (451,840) 
 Investment income, net of foreign taxes and          
 management fees $86,897 (2015) and $86,947 (2014) 353    4,704   5,057  3,336  
 Net realized and unrealized gains (losses)  
     on investments   (5,781)    (76,801)   (82,582) 115,796 
 
 Total Non-Operating Activities  (405,348)   (72,097)      (477,445) (332,708) 
 
Increase (Decrease) in Net Assets (302,379)   (504,177) -    (806,556) (676,384)  
Net assets, beginning of year 435,533    1,852,205 4,640,157  6,927,895  7,604,279 
 
 Net Assets, End of Year $133,154   $1,348,028 $4,640,157  $6,121,339 $6,927,895 
         
 

The complete annual audited financial statements and report of the N.Y. State Department of Charities are available upon request.

              

2016 2015

Young Audiences, Inc. Statement of Activities 
Year Ending June 30, 2016 and 2015
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Benjamin and Elizabeth Abrams  
 Foundation, Inc.
Richard A. Anderson
B. J. Adler
American Business Press
Bachmann Strauss Family Foundation
Baker Foundation
Frances Bast
Mrs. Richard J. Bates
Mr. and Mrs. Kenneth G. Beitz
Dr. Thomas P. Bergin
Mrs. William J. Bernbach
T. Roland Berner*
Thomas R. Berner
Ms. Patricia A. Bevis
James and Mary Ellen Bigham
Mr. Andrew M. Blum
Mrs. Richard J. Blum
Ms. Phyllis S. Bogdanoff
Stanley Bogen
Booth Ferris Foundation
Olive Bridge Fund
Brown Group, Inc. Charitable Fund
Mr. and Mrs. Douglas Caffarone
Linda and Mark Camel
Carnation Company
Mr. and Mrs. Robert Chiara
Mr. and Mrs. Howard Clark, Jr.
Coles Family Foundation
Mr. and Mrs. H. Gray Colgrove
Mrs. Charles N. Cooper
Mrs. Donald Copley
Mr. John W. Creamer
Charles E. Culpeper Foundation
Mr. and Mrs. William Curran
Alan and Wendy Dessy
Arnold Deutsch
The Estate of Eugenia D. Doll
Mr. and Mrs. Donald Drapkin
Mr. and Mrs. Richard A. Duffy
Mr. and Mrs. Stephen P. Duggan
Mr. and Mrs. Charles Ehinger
Mr. John Emery
Leonard Estrin Publications
R. Thomas Fetters
Mr. and Mrs. Sampson R. Field
Mr. and Mrs. Avery Fisher
Sue and Joe Frankel
Mr. and Mrs. Robert M. Frehse, Jr.
Fribourg Foundation, Inc.*
Mrs. Michel P. Fribourg
John G. Gantz, Jr.

David A. Gardner
John T. Garrity
Robert P. Goldberg Fund of Combined
 Jewish Philanthropies
The Harvey and Roberta Golub Charitable
 Fund of the Minneapolis Foundation
Mrs. William W. Goodman
Jamie and Gary Gordon
Corinne Greenberg
Mrs. George A. Greenberg
The Maurice R. Greenberg and 
 Corinne Greenberg Foundation, Inc.*
Mr. and Mrs. Norvin Greene
Jay Greenfield
Marilyn Walter Grounds
Mr. and Mrs. Harry J. Guckert
Mrs. Agnus Gund
Hallmark Cards, Inc.
Ms. Aline K. Halye
Kenji Hara
The Hearst Foundation, Inc.*
Mrs. Joseph G. Hodges, Jr.
The Marion O. and Maximilian 
 E. Hoffman Foundation, Inc.*
Hoffman-LaRoche Inc.
Mrs. Larry D. Horner
David Houser
Marilyn C. Hoyt
Renate Hunter
Marjorie Hyman on behalf of the
 Benjamin and Elizabeth
 Abrams Foundation, Inc.
James A. Jacobson
The James Family Charitable Foundation
Mr. and Mrs. Eugene Jericho
Mrs. Craig D. Johnson
Robert S. Johnson
Robert Wood Johnson, Jr.
 Charitable Trust
Eugene and Bernice Kane
Kansas City Southern Industries
Judge Bentley Kassal
Mr. and Mrs. William R. Kimball*
Julie and Mike Kirk
Roger C. and Susan F. Kline
Keisuke Koshijima
Alice Krall
The Kroon Foundation
Mr. and Mrs. Thomas Kuennen
Ruth and Sidney Lapidus
Dr. David Lasky
Paige Lawrence

Mr. Jerry Lee
Candace Leeds
Mr. Kenneth J. Lehman
Martha Leighton
Mr. and Mrs. Henry Leir*
Mr. and Mrs. Irwin Lerner
Leventritt Foundation
Marjorie Riche Lewis
Mr. and Mrs. David Lewittes
Robert and Francis Low
Janine Luke
Mrs. Frances Luquer
Ms. Nancy M. Macaluso
Donald and Maureen MacNeal
Mr. Donald McAllister
Mr. and Mrs. Donald McAllister, Jr.
Donald McAllister Family in honor of
 Betty M. McAllister
Ms. Liane E. McAllister
Joanne M. McCoy
Mr. Stanley S. Madeja
Mr. and Mrs. Charles Mason
Charles E. Mather III
Mrs. Deryck C. Maughan
Ms. Luiza Meiszner
Mrs. Adrian Melissinos
Richard L. Menschel
Ms. Vera Mensher
Mr. and Mrs. Eugene Mercy, Jr.*
Mr. and Mrs. James L. Montag
Mrs. David J. Morrison
Claudia and Douglas Morse
Henry and Lucy Moses Fund, Inc.
Mr. and Mrs. Irving Moskovitz
Mrs. Winthrop R. Munyan
Mr. and Mrs. Stephen K. Myers
Mr. and Mrs. Ralph J. Naranjo
Ms. Louise Nathanson
National Endowment for the Arts*
Roy R. and Marie S. Neuberger 
   Foundation, Inc.
Mrs. Rolf E. Noether
Sylvan and Ann Oestreicher Foundation
David Oppenheim
The Paskus Foundation
Nathan W. Pearson, Jr.
Tien Pei and Josephine Lee
Pender & Dunleavy
Edmund Pender
Amy and Joe Perella Charitable Trust
The Betty M. & Leone J. Peters
 Foundation in honor of Gail Peters Beitz
The William Petschek Family
Mrs. Stephen Potters
Meridel Prideaux
Mr. and Mrs. Raphael Recanati
David N. Redden
Sylvia and Mordecai Rochlin

ENDOWMENT FUND

The	Young	Audiences	Endowment	Fund	was	created	in	1981	to	support	Young	Audiences’	
work	in	establishing	the	arts	as	an	integral	part	of	every	child’s	education.		Young	Audiences	
gratefully	acknowledges	the	following	gifts	and	grants	since	the	establishment	 
of	the	Endowment	Fund.
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Barbara and Larry Robinson
Francis F. Rosenbaum, Jr.
Eleanor F. Rossbach
Ernest Rubenstein
Jeannette D. Sahlein
Robert A. Saltzstein
Martin Sankey
Sax, Macy, Fromm & Co.
Alice Scoville and Stuyvesant Barry
Mr. and Mrs. Martin E. Segal
Mr. and Mrs. James B. Selonick
Whitney North Seymour, Jr.
Mrs. H. Parker Sharp
Nancy Shear
Maida and Leon Sheinfield
Dr. and Mrs. William Shieber
John A. Silberman
Charles Simon
Simpson Thacher & Bartlett  
Sherryvore Foundation
The Skirball Foundation
Mr. and Mrs. John M. Smythe
Morton and Estelle Sosland
Susan and Joseph Stamler
The Starr Foundation*
Carol Sterling
J. McLain Stewart
John S. and Amelia Stillman
Kent Stoltzman
Florence, Roger & Leslie Stone
Helen D’Olier Stowell
James and Cheryl Strain
Mr. and Mrs. John W. Straus
John S. Stuart
TW Services, Inc.
Mr. and Mrs. Charles Tanenbaum
Mr. and Mrs. Richard T. Taylor
Brooks Thomas*
Mr. and Mrs. Herbert Vance
Mr. and Mrs. William C. Vance
George M. Van Cleave Family Foundation
Mr. and Mrs. Edward F. Wall, Jr.
Mrs. James P. Warburg*
Mr. and Mrs. John Weinberg*
Mrs. Jesse Werner
Nola Lancaster Whiteman
Susan and Frank Whyman
Mrs. John Williams
Daniel J. Windham
Jon and Abby Winkelried Foundation
Anne Winslow
The Wolfensohn Family Foundation*
Tulgey Wood Foundation
Helen Woodbridge
Wyatt & Saltzstein
Mr. and Mrs. Gene Zuriff
Laurence and Beth Zuriff

Anonymous gifts in memory 
of Beatrice Duggan
*	Leadership	Gifts

CONTRIbUTORS  
Young Audiences Arts for Learning 
gratefully	acknowledges	the	generous	
support of individuals,corporations 
and foundations across the country.

$100,000 and over
Arnhold Foundation

$75,000 and over
The Starr Foundation

$50,000 and over
Mary Ann Fribourg
Corinne and Maurice R. Greenberg
 
$35,000 and over
American Express Foundation
Lillie Robertson
Sue Ann Weinberg

$20,000 and over
Aon Foundation
Thomas R. Berner 
Boies, Schiller & Flexner, LLP
Mr. and Mrs. Henry Christensen III  
L. Scott Greenberg
Jill and Peter Kraus
Elaine and Ken Langone
Lazard Freres & Co.
Elizabeth and Bertil Lundqvist 
NAMM Foundation
Gary W. Parr 
JC Penney Cares

$10,000 and over
Ace Group
American Express Foundation
Terry and Regina Armstrong  
 Family Charitable Foundation
Centennial Foundation  
Continental Grain Company  
William Cox
Innisfree M&A Incorporated
Jones Soda Co. (USA) Inc.
William and Gretchen Kimball Fund
Mohawk Fine Papers, Inc.
Jane and Bill Pearson
RiverSpring Health featuring  
 the Hebrew Home at Riverdale
Frank V. Sica 
Morton and Estelle Sosland
Southwest Airlines
Jerry I. Speyer

Bredalyn and Ernst E. Stempel Foundation
Sullivan & Cromwell LLP
Diane and Steven Volk

$5,000 and over
BNY Mellon
Gail H. Davis
Fireman Hospitality Group
Charles and Celine Fribourg
Paul J. Fribourg
Patrick E. Guilfoyle
Marjorie Hyman
Gretchen B. Kimball
Carol Sutton Lewis and William M. Lewis, Jr.  
 Charitable Foundation
Vincent and Anne Mai
Jerrold Newman
Norris Beggs & Simpson
Dina Recanati
Caroline and Jonathan Rosen
Mr. and Mrs. Larry A. Silverstein
Skadden, Arps, Slate, Meagher & Flom LLP
Kiono Thomas/The Howard Morrel Team  
 Engel & Volkers Real Estate  

$1,000 and over
Arts Federation
Mark Bialer
James C. and Veronica Baker
Bettie M. Cooper
John W. Creamer
Florence Davis
Elizabeth De Picciotto
Connor Dunn
Susanne Emmerich
R. B. Evans
Dale M. Frehse
James H. Gellert
Hubert and Mireille Goldschmidt
Antonio M. Gotto, Jr. MD
Greater Kansas City Community Foundation
Carla A. Hills
Jean Creamer Hodges
Ann Hu
Caron and Geoffrey Johnson
Paula Kascel
Daphne Kis
Henry A. Kissinger
Daney and Lee Klingenstein
David and Treva Leeuw
Arthur Loeb Foundation
Sankey Logan Foundation
Mary P. Nass
171 Madison Associates LLC
Liane and Ron Romaine
Gerald Rosenfeld
Marjorie Silverman
Betty Lynn and Bernard Steinweg
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Kip and Julie Testwuide
Wenke B. Thoman
Liza and Guy Townsend
Transatlantic Reinsurance Co.
Joan and Sanford I. Weill Medical College
Nola L. Whiteman
Wolfensohn Family Foundation

$500 and over
Kathleen and Richard Bell
James Benedict
Carol R. Dik
The Fishman Family Fund, an 
 Advised Fund of the Brooklyn  
 Community Foundation
Gellert, Klein & MacLeod, LLP Donor
    Advised Fund, Community  
 Foundations of the Hudson Valley
Marilyn W. Grounds
Amy Rasmussen
Ginger and Rod Sager
Richard and Mika Stoltzman
Ezra K. Zilkha

CONTRIbUTORS TO 
YOUNg AUDIENCES AFFILIATES

A+E Networks
Abell Foundation
Abilene Cultural Affairs Council, 
 HeARTS for the ARTS
Abilene Education Foundation
The Abington Foundation
Accenture
Aetna Foundation
Lassor and Fanny Agoos Charity Fund
Airbus
John W. Alden Trust
David Allee
Allegheny Technologies, Inc.
Allegis Group Foundation
Allstate Foundation
ALSTOM Signaling Foundation, Inc.
Alston & Bird
AmazonSmile
AmazonSmile Foundation
AMC Networks
American Century Investments Foundation
D. B. Ames Charitable Foundation
Anchin Block & Anchin, LLP
Paul M. Angell Family Foundation
AOL
Aon Foundation
Aon Risk Solutions
Arby’s Foundation
Arch Insurance
Arms, Shilling and Pye
Art 4 Moore Fund of Tides Foundation

Arts & Education Council
Arts Council of Indianapolis
Arts Council of New Orleans
ArtsKC—Regional Arts Council
Margit and Eli Marie Arvesen 
 Fund of the Community Foundation 
 of New Jersey
Ash Grove Charitable Foundation
Aspen Insurance
Assurant Solutions
AT&T
Atkins Companies
Atlanta Foundation
Austin Bank
Autzen Foundation
Avid Technology Professionals, LLC
Ayers Foundation
Baird Foundation
Cameron & Jane Baird Foundation
Robert W. Baird & Co.
Baker Hostetler
Baltimore City Foundation, Inc.
Baltimore Community Foundation
Baltimore Office of Promotion & The Arts
Bank of America
Baptist Community Ministries
The Barman’s Fund
Baxter International Foundation
David T. Beals, III Charitable Trust
Benesch, Friedlander, Coplan & Aronoff, LLP
Richard Bennett Trust Foundation
Best Western Southpark
BET
Betterton College Planning
BGE
Bic Corp
Big Car Collaborative
BKD CPAs & Advisors
Blackford Memorial Foundation
BlackRock
Blackwater Distilling
The Arthur M. Blank Family Foundation
The Jacob and Hilda Blaustein Foundation
H. & R Block Foundation
Bloomberg Philanthropies
Blue Cross Blue Shield of Georgia
Blue Hills Bank Charitable Foundation
BMO Financial Group
BNY Mellon Wealth Management
Bobs Discount Furniture
Bodenwein Foundation
The Boeing Company
Borden Perlman Salisbury & Kelly
Boston Cultural Council
Bradford Allen
Joyce and William Brantman Foundation
Brave Heart Foundation
Bristol-Myers Squibb Foundation, Inc.

The Brock Foundation
Leonard Brodsky
The Brown Foundation
Dana Brown Charitable Trust
Frank Brown, Jr. Charitable Trust
S. M. & Laura H. Brown Charitable Trust
Eva L. and Joseph M. Bruening Foundation
Buckingham Foundation
Buffalo City Council Majority Leader 
 David A. Rivera
Buffalo City Council Member 
 Richard A. Fontana
Buffalo City Council Member 
 David A. Franczyk
Buffalo City Council Member 
 Joseph Golombek, Jr.
Buffalo City Council Member 
 Michael LoCurto
Buffalo City Council President 
 Darius G. Pridgen
Buffalo City Council Pro Tempore 
 Christopher P. Scanlon
Buffalo Rotary Foundation
Buffalo State College
Buffalo Teachers Federation, Inc.
The Buhl Foundation
The James E. and Diane W. Burke Foundation
Business Consortium for the Arts
Buzzfeed, Inc.
The Byars Foundation
The Edmund and Betsy Cabot
 Charitable Foundation
Cabot Family Charitable Trust
Cady Family Foundation
California Arts Council
Callaway Henderson Sotheby’s 
 International Realty
Campbell and Company
The Campbell Foundation, Inc.
Camp-Younts Foundation
Canandaigua National Bank
Cargill Cares
Cardinals Care
Elisabeth Carse Foundation
Carter’s
Cartoon Network
Annie E. Casey Foundation
CBS Television Network
Center for Cultural Innovation
CenterPoint Energy
Charlottesville Community Area Foundation
Chesapeake Arts Commission
Chicago Tribune
Children’s Foundation of Erie County
The Children’s Trust
Choice Foundation
Chubb Group of Insurance Companies
The Citizens of Baltimore County
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Citizens Bank
Citizens National
City of Atlanta Mayor’s Office 
 of Cultural Affairs
City of Buffalo
City of Cleveland
City of Houston through Houston 
 Arts Alliance
City of Kansas City Neighborhood 
 Tourist Development Fund
City of Roanoke Arts Commission
City of San Diego – San Diego 
 Commission for Arts & Culture
City of Wichita
City Arts/City of Chicago
City Pop Gourmet Popcorn 
CKKO Foundation
Cleveland City Council
The Cleveland Foundation
Cleveland Public Library
Allen Whitehill Clowes 
 Charitable Foundation
Coale, Pripstein & Associates
The Coca-Cola Company
The George W. Codrington Foundation
Cohen, Seglias, Pallas, Greenhall & Furman
Collins Foundation
Colorado Creative Industries 
 (Office of Economic Development)
Colorado Department of Education
The Colorado Health Foundation
Community Foundation of Abilene, 
 Discretionary Fund
Community Foundation of Abilene, 
 Future Fund
Community Foundation of Eastern 
 Connecticut
Community Foundation of Greater Buffalo
Community Foundation of Greater 
 New Haven
Community Foundation of Middlesex County
Community Service Association
Compass Media Networks
The Edward T. Cone Foundation
Connelly Foundation
Consolidated Wings Investment LLC dba  
 Buffalo Wild Wings
Constellation
Context, LLC
Cook Volkswagen, LLC
Copper Oven Café & Bakery
The Coral Company
Cornerstone Family Offices, LLC
Council for Economic Opportunities in   
 Greater Cleveland
County of Monroe
County of San Diego
Cox Communications

J. Samuel and Rose Y. Cox Foundation
Crown Family Philanthropies
Crystal & Company
Cumberland Empowerment Zone – 
 21st Century Community Learning Centers
Current Hospitality Group, LLC
Cuyahoga Arts & Culture
Cuyahoga Community College
The CW Network
D & G Grocery, Tyler
Danna McKitrick, P.C.
DECD CT Office of the Arts
DeepStream VR
Christel DeHaan Family Foundation
Delta Air Lines, Inc.
Delta Dental of Kansas
Fred DeLuca Foundation
Helen Pumphrey Denit Charitable Trust
Denver Arts and Venues
The Denver Foundation
Des Lee Fine Arts Education Collaborative
Robert W. Deutsch Foundation
Digital Trends
The Dilenschneider Group
Discovery Communications
The Walt Disney Company
R. Howard Dobbs, Jr. Foundation
The Geraldine R. Dodge Foundation
Dodge Jones Foundation
The Dominion Foundation
Dowling & Partners Securities, LLC
Downtown Optimist Foundation
Drinker, Biddle & Reath
DST Systems Inc.
Doris Duke Charitable Foundation
Dupre’s Moving Service, Inc.
Eat’n Park Hospitality Group
Eaton Corporation
Eden Hall Foundation
Edgerton Foundation
Harry Edison Foundation
Educational Testing Service
E. K. Management Group
Estelle S. and Robert A. Long Ellis Foundation
Emerson
Empire Laundry Machinery
Emprise Bank
Ensworth Charitable Foundation
Enterprise Holdings Foundation
Ericsson
Erie County
Erie County Youth Bureau
ESB Bank
ESCO Foundation
Essman Family Charitable Foundation
Evergreen Health
Family League of Baltimore
Far West Recycling

Farash Foundation
Fathom SEO LLC
Feats
Fedex
Alan & Esther Felder Foundation
Figeac Aero North America
Fine Arts Foundation
The Fine Foundation
FirstBank Holding Company
First Bank of Highland Park
First Commonwealth Financial Corporation
First Unitarian Church of Cleveland
Megan Flanigan Charitable Fund
Flyspace Productions, LLC
FM Global Foundation
Forest City Realty Trust
Foulston Siefkin, LLP
The Char and Chuck Fowler 
 Family Foundation
FOX Broadcasting Company
William and Eva Fox Foundation
Francis Family Foundation
Sidney E. Frank Foundation
John and Mary Franklin Foundation
Milton and Harriet Freedberg Foundation
Freeman Family Foundation
The French Companies
The Frederick M. and Susan Friedman 
 Foundation, Inc.
Friends of the Abilene Public Library
Lloyd A. Fry Foundation
Fuller Foundation
Fulton County Board of Commissioners
Fund for the Arts
Arthur J. Gallagher & Co.
Game Show Network
Gateway Combined Federal Campaign
Geffen Mesher
GEICO Philanthropic Foundation
Georgia Council for the Arts
Georgia Natural Gas
Georgia-Pacific Corporation
Georgia Power
Gerding Edlen
R. S. Gernon Trust
Giant Eagle and Giant Eagle Foundation
Helen Gifford Foundation
The Harry L. Gladding Foundation, Inc.
Jerome S. Glazer Foundation
The Glenmede Corporation
Goldman Family Foundation
Goldsmith Family Foundation, Inc.
Go Media Inc.
J.W. & H. M. Goodman Family Foundation
Gouvernet Arts Fund
The Grable Foundation
Michael Graves Design Group, Inc.
Greater Horizons
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Greater New Orleans Foundation
Greater St. Louis Community Foundation
Greathouse Foundation
Greenberg Traurig
Gregory & Appel, Inc.
Amanda Grenier Foundation
The Meta A. & William S. Griffith Foundation
The George Gund Foundation
Walter & Elise Haas Fund
Hall Family Foundation
Hamden Community Block Grant Program
Hampton Roads Community Foundation
Harter Secrest & Emery LLP
The Hartford Financial Services Group
Ed and Mary Heath Foundation
H-E-B
Hefren-Tillotson, Inc.
The Heinz Endowments
Helix Architecture + Design
Shirley and Barnett Helzberg Foundation
Herman, Sessa & Dorsey, LLC
Herring Properties
The William and Flora Hewlett Foundation
Hinkle Law Firm LLC
Hire Profile
Hogan Lovells US, LLP
Hoffman, Stewart & Schmidt
Holzman Foundation
The Home Depot
Horizon Foundation
The Horizon Foundation of New Jersey
Horne Family Foundation
House of Blues Music Forward Foundation
The Houston Endowment, Inc.
Hulu
Roy A. Hunt Foundation
Hyatt’s All Things Creative
Ice Miller
ICON International
IHeartMedia
Illinois Arts Council Agency
Illinois State Board of Education
IMA Financial Group of Kansas
Indiana Arts Commission
The Indiana Youth Institute
Indianapolis Foundation
Indiana’s First Lady’s Charitable Foundation
INTRUST Bank
Ion Bank Foundation
Irlen Visual Learning Center of Maryland
Irwin Foundation
Isles, Inc.
Jackson Foundation
Jacobs Center for Neighborhood Innovation
Janus Foundation
Jarrett Meeker Foundation
JCharlier Communication Design
JCPenney 

Jefferson National Parks Association
Martha Holden Jennings Foundation
Jewish Endowment Foundation
Johnson County Community Foundation
Johnson Family Foundation
Johnson & Johnson Family of Companies
The Robert Wood Johnson Foundation
The Robert Wood Johnson, Jr. 1962 
 Charitable Trust
Robert Wood Johnson University Hospital
Jones Day
Arthur Jordan Foundation
JP Morgan Chase & Co.
Juan Young Trust
Jubilation Foundation
Junior League of Abilene
Junior League of Indianapolis 
Junior League of Kansas City Missouri
Kaiser Permanente
Kaiser Permanente Community Health Fund
Kansas City Southern
Kappa Kappa Kappa, Inc. Epsilon 
 Sigma Chapter
The Abraham J. & Phyllis Katz Foundation
Muriel McBrien Kauffman Foundation
W. K. Kellogg Foundation
The Kendeda Fund
The John F. Kennedy Center for 
 the Performing Arts
The John F. Kennedy Center for the 
 Performing Arts/VSA & Accessibility 
 Office
KeyBank Foundation
The Kimball Foundation
William and Gretchen Kimball Fund
Kinder Morgan Foundation
King & Spalding
Kirk Foundation
Chester Kitchings Foundation
Kiwanis Club of Abilene
Kiwanis Club of Baltimore City, Inc.
John S. and James L. Knight Foundation
Koch Industries, Inc.
Louis B. II and Josephine L. Kohn Family  
 Foundation, Inc.
Koumbari, LLC
J. Fred Kubik Charitable Foundation, Inc.
Kulas Foundation
LaBella Associates, P.C.
Latham & Watkins, LLP
Lawley Insurance
Legacy Fund
The John J. Leidy Foundation, Inc.
Levin Furniture 
Jonathan D. Lewis Foundation
Toby D. Lewis Philanthropic Fund
Liberty Mutual
LifeBridge Health

The Lillis Foundation
Lilly Endowment Inc.
Linde Family Foundation
Little Bear Inc.
Living Room Realty
Lodge of St. Andrew
Estate of Ruth Loewenstein
George and Grace Long Foundation
Long Motors
R. A. Long Foundation
The Lubrizol Foundation
Lumsden & McCormick, LLP
M&T Bank
M&T Bank Charitable Foundation
Maybelle Clark Macdonald Fund
Lois and Philip Macht Family 
 Philanthropic Fund
Main Street Community Foundation
The Milton and Tamar Maltz Family 
 Foundation
Managed Health Services
The Bernard and Vivian Manekin 
 Foundation, Inc.
Albert & Anne Mansfield Foundation
Dr. Frank C. Marino Foundation
Marrero Land
Nancy Peery Marriott Foundation, Inc.
Virginia Cretella Mars Foundation
Charlotte Martin Foundation
Martin, Pringle Attorneys at Law
Maryland Department of Business 
 & Economic Development
Maryland State Arts Council
Frederick Marzahl Memorial Fund
Massachusetts Cultural Council
Massey Charitable Trust
Massey Family Charitable Trust
Mathematica Policy Research, Inc.
Matthews Children Foundation
Katharine Matthies Foundation
Oscar G. & Elsa S. Mayer Family Foundation
McCormack Baron Salazar
McCullough Foundation
Ronald McDonald House
McGuireWoods LLP
George W. McManus, Jr. Foundation 
 Advised Fund of the Baltimore 
 Community Foundation
McVay Foundation
MediaVest USA
Meers Advertising
Meisel Family Foundation
The Andrew W. Mellon Foundation
Sudesh & Iqbal Menon Foundation
Mentor Graphics Foundation
Mentoring Minds
Merrill Lynch & Co., Inc.
The MetroHealth System
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The Joseph and Harvey Meyerhoff  
 Family Charitable Funds
Miami-Dade County Department 
     of Cultural Affairs and the Cultural Affairs  
 Council,the Miami-Date County Mayor  
 and the Board of
     County Commissioners
The Miami Foundation
James F. & Marion L. Miller Foundation
Missouri Arts Council
Missouri Association of Community 
 Arts Agencies
Missouri Botanical Garden
Moneta Group Charitable Foundation
Marjorie Moore Foundation
Morel Ink
The Morse Family Foundation
MSN 
Mt. Hood Cable Regulatory Commission
John P. Murphy Foundation
Murphy Oil Company
National Bank of Indianapolis
National Endowment for the Arts
National Writing Project
NBC Universal
NCR Foundation
Network for Good
New Haven City Missionary
New Haven Mayor’s Community Arts
New Jersey Manufacturers 
 Insurance Company
New Jersey State Council on the Arts
New Jersey Theatre Alliance
New Orleans Kids Partnership
New York City Department of Cultural Affairs
New York Council for the Humanities
New York State Council on the Arts
Newport News Commission for the Arts
Miller Nichols Charitable Foundation
Henry E. Niles Foundation
Noble Vintners
Deborah Munroe Noonan Fund
The Nord Family Foundation
Nordon Corporation Foundation
Nordson Corporation Foundation
Norfolk Arts Commission
Norris, Beggs & Simpson
North Highland
The Northern Trust Company
Northrop Grumman Corporation
Northwest Savings Bank
Nicholas H. Noyes, Jr., Memorial 
 Foundation, Inc.
NRG Energy, Inc.
Nutech
Hollie and Anna Oakley Foundation
Ober I. Kaler
Ohio Arts Council

The John R. Oishei Foundation
Old Newsboys Fund for Children
Old Point Bank
OMD
Omnicom Media Group Inc.
ONEHOPE Foundation
OnPoint Community Credit Union
Oppenheimer Family Foundation
Oppenstein Brothers Foundation
Oregon Arts Commission
Oregon Community Foundation
Oregon Cultural Trust
Oregon Screen Impressions
The Bernard Osher Foundation
Owens-Illinois, Inc.
Ozmon Family Foundation
Frank Loomis Palmer Fund
Parker Foundation
Paychex
Peabody Foundation, Inc.
Pennsylvania Council on the Arts
The Penrod Society
Peoples Bank
People’s Health
Perkins & Company
PGE Foundation
The Piper Hill Foundation
PNC Bank
PNC Foundation
Polk Bros Foundation
Portfolio Recovery Associates (PRA)
Portsmouth Arts Commission
Portsmouth General Hospital Foundation
Pottstown Area Health and 
 Wellness Foundation
The Powell Foundation
Powers Insurance and Benefits
PPG Industries Foundation
Pratt Memorial Fund
Prestige Flooring Inc.
Evelyn Preston Foundation
T. Rowe Price
T. Rowe Price Foundation, Inc.
Prior Family Trust
Princeton Area Community Foundation
Princeton BMW Mini
Prudential Financial, Inc.
PSG Enterprises, Inc., DBA Eleven  
 Eleven Mississippi
Will Ptak Foundation
Publix Super Markets Charities, Inc.
 Radler, White, Parks & Alexander
David Rago Auctions, Inc.
Ronald and Deborah Ratner 
 Family Foundation
Charles and Illana Horowitz 
 Ratner Philanthropic Fund
James and Susan Ratner Philanthropic Fund

Leonard, Lilly, Faye, Albert B. and Audrey G.  
 Ratner Philanthropic Fund
Raymour & Flanagan
RCM&D
Regional Arts Commission
Regional Arts & Cultural Council
Carl Marshall Reeves and Mildred Almen  
 Reeves Foundation
The Reinberger Foundation
Renaissance RE
Reser Family Foundation
Cleaves and Mae Rhea Foundation
The Rich Foundation
Rigidized Metals
Mable Louise Riley Foundation
Riverfront Park Community Foundation
Roanoke County
Roanoke Valley Foundation
Jerome Robbins Foundation
George K. & Marjorie McCarty Robins Fund
Robinson Family Philanthropic Fund
Rochester Area Community Foundation
Rochester Gas & Electric
Rochester Press-Radio Charity Fund
The Rockdale Foundation
The Rogers Foundation
Melvin and Adele Roman Foundation
The Henry and Ruth Blaustein 
 Rosenberg Foundation
Rosenberg Martin Greenberg LLP
Ben & Esther Rosenbloom Foundation
Rotary Club of Abilene
Rotary Club of Columbia Patuxent, Inc.
Rotary Education Foundation
Royal Main Partners
RPM International Inc.
RT Specialty LLC
RubinBrown
Richard W. Rupp Foundation
Sahara Enterprises
Salesforce Foundation
San Diego County Office of Education
San Diego Family Housing LLC
San Diego Foundation
The George and Estelle Sands Foundation
Sandy Spring Bank
Sard Verbinnen & Company
Savings Bank of Manchester Foundation
The Morris and Alma Schapiro Fund
Schiro Delbianco Enterprises Inc.
Schnucks e-Scrips
Scientific and Cultural Facilities District
Scotty’s Holdings
Scripps Networks
Seawall Development Company, LLC
Shelton Family Foundation
Hedy Shepard, LTD
Sherman Trust
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The Sherwin-Williams Company
The Shubert Foundation
Silicon Valley Community Foundation
Simon Property Group
Simple Gifts Fund
Kelvin and Eleanor Smith Foundation
Sosland Foundation
Sony Pictures Entertainment
Sourland Cycles
Southside Bank
Southwest Airlines
Spirit AeroSystems, Inc.
Spirit of St. Louis Women’s Fund
Sports Authority
Spotify
Spray Foundation, Inc.
Sprint
The Sprout Fund
Stages Consultants
Starseed Foundation
State Bank & Trust Company
State Farm Insurance
State of Louisiana
The Harold & Mimi Steinberg 
 Charitable Trust
Richard J. Stern Foundation for the Arts
Stifel Nicolaus & Co., Inc.
St. Louis Philanthropic Organization, Inc.
St. Louis Unitarian Foundation for Children
The Stocker Foundation
Stone Family Foundation
Stover Family Foundation
The Aaron Straus & Lillie Straus 
 Foundation, Inc.
Suplee, Clooney & Co.
Sutherland Asbill & Brennan, LLP
Swiss Re
Sylvan/Laureate Foundation
Talbots
Target
Crawford Taylor Foundation
Taylor Electric
Luther & Zita Templeman Foundation
Herbert A. Templeton Foundation
Teva Pharmaceuticals
Texas Bank and Trust
Texas Commission on the Arts
The Alvin and Fanny B. Thalheimer 
 Foundation
Theatre Communications Group
Theatre Forward
Third Federal Foundation
Three Misfits Inc. – Indy CD & Vinyl
Thompson Hine
Tidewater Jewish Foundation
Time Inc.
John H. and H. Naomi Tomfohrde Foundation
Peter & Elizabeth C. Tower Foundation

TowneBank
The Mark & Evelyn Trammel Foundation
Transamerica Foundation-Baltimore
Travelers Companies, Inc.
Mary Jean and Oliver Travers 
 Foundation, Inc.
The Treu-Mart Fund
Trio Foundation of Saint Louis
Tucker Ellis, LLP
Rose E. Tucker Charitable Trust
Tulsa and Simone Fund
Alison Rose Tunis Fund of the Baltimore  
 Community Foundation
Turner
Turner Broadcasting
Turner Family Trust of 1995
Turrell Fund
UBS
UMB Bank
Underberg & Kessler
The Aber D. Unger Foundation, Inc.
Union Railroad Company
United Distributors
United Way of Buffalo & Erie County
United Way of Greater Los Angeles
United Way of Greater Rochester
University of Missouri – St. Louis
University of Pittsburgh
Uno Chicago Grill
UP TV
UPNC and UPMC Health Plan
U. S. Bank Foundation 
Validus
Van Bortel Motorcar, Inc.
Verizon
Viacom Media Networks
Viburnum Designs, LLC
Vice Media Group
The Victoria Foundation
Virginia Beach Arts Commission
Virginia Commission for the Arts
Virginians for The Arts Foundation
Voorhees Blitz Amerio Group of UBS
VSA at John F. Kennedy Center
Wall, Einhorn & Chernitzer, P.C.
Wallis Foundation
Wal-Mart Foundation
Wareheim Foundation
Washington Capitol Partners, LLC
Vila B. Webber 1985 Charitable Trust
Wedgewood Partners, Inc.
The Harry & Jeanette Weinberg Foundation
Wells Fargo
Wells Fargo Advisors
Wells Fargo Foundation
Western New York Foundation
Joseph E. Weston Public Foundation

Thomas H. White Foundation, 
 a KeyBank Trust
Whitney National Bank
The Wildflower Foundation
John C. Williams Architects LLC
Williamsburg Art Commission
Williamsburg Community Foundation
Frances Wood Wilson Foundation
Marie C. and Joseph Wilson Foundation
Winebow Imports
Withum, Smith & Brown
Wolfrum Capital Management Group, Inc.
Wollman Family foundation
Wright Family Foundation
Xerox Corporation
Xerox Foundation
Xilinx Educational Ecosystem 
XL Group
York County Arts Commission
Zefr
The Zeist Foundation
Zenger Group

Anonymous - 6
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YOUNg AUDIENCES DIRECTORY

NATIONAL OFFICE
Young Audiences, Inc.
171 Madison Avenue, Suite 200
New York, New York 10016-5110
212-831-8110 
www.youngaudiences.org
www.arts4learning.org

ARIZONA 
Young Audiences of 
Santa Cruz County 
310 W. Plum St.
Nogales, AZ  85621
520-397-7914
www.yascc.com

ARKANSAS
Arkansas Learning Through the Arts
4501 N. Hwy 7, Suite 8, #315
Hot Springs Village, AR 71909
214-676-0222
www.altta.org

CALIFORNIA
Young Audiences of Northern California
57 Post St., Suite 904
San Francisco, CA 94104
415-974-5554  
www.ya-nc.org

Arts for Learning San Diego
4305 University Ave., Suite 555
San Diego, CA 9205
619-282-7599  
www.artsforlearningsd.org

COLORADO
Think 360 Arts For Learning
135 Park Avenue West
Denver, CO  80205
720-904-8890  
www.think360arts.org

CONNECTICUT
Arts for Learning Connecticut
3074 Whitney Ave., Bldg #2, 2nd Fl.
Hamden, CT   06518 
203-230-8101 
www.aflct.org 

 FLORIDA
Arts for Learning/Miami 
404 NW 26th Street
Miami, FL  33127
305-576-1212  
www.a4lmiami.org

Young Audiences of  
Southwest Florida
705 Pineside Lane
Naples, FL 34108
239-592-4043
www.arts4learningswfl.org

gEORgIA
Alliance Arts for Learning Institute
Woodruff Arts Center
1280 Peachtree St., NE
Atlanta, GA 30309
404-733-5293
www.alliancetheatre.org/institute

ILLINOIS
Chicago Arts Partnerships  
in Education
228 S. Wabash, Suite 500
Chicago, IL 60604
312-870-6140
www.capeweb.org

INDIANA
Arts for Learning Indiana
546 E. 17th Street, Suite 200
Indianapolis, IN  46202
317-925-4043
www.yaindy.org

KANSAS
Arts Partners  
201 N. Water, Suite 300 
Wichita, KS  67202 
316-262-4771
www.artspartnerswichita.org

LOUISIANA
Young Audiences of Louisiana
3900 General Taylor, suite 201
New Orleans, LA 70125
504-523-3525
www.ya4la.org

MARYLAND
Young Audiences of Maryland
2600 North Howard St., Suite 1300
Baltimore, MD 21218
410-837-7577  
www.yamd.org

MASSACHUSETTS
Young Audiences of Massachusetts
89 South Street, Suite 603
Boston, MA 02111
617-629-9262
www.yamass.org

MISSOURI
Kansas City Young Audiences
5601 Wyandotte  
Kansas City, MO 64113 
816-531-4022 
www.kcya.org

Springboard To Learning
1310 Papin St., Suite 402
St. Louis, MO 63103
314-768-9670
www.springboardstl.org 

NEW JERSEY & EASTERN PENNSYLVANIA
Young Audiences New Jersey & 
Eastern Pennsylvania 
200 Forrestal Road 
Princeton, NJ 08540 
609-243-9000 
www.yanj.org

NEW YORK
Young Audiences New York 
One East 53rd Street 
New York, NY 10022 
212-319-9269 
www.yany.org

Young Audiences of Rochester  
274 N. Goodman St., Suite D242
Rochester, NY 14607 
585-530-2060
www.yarochester.info

Young Audiences of Western New York 
1 Lafayette Square
Buffalo, NY 14203
716-881-0917
www.yawny.org

OHIO
Center for Arts-Inspired Learning
13110 Shaker Square, Suite C203 
Cleveland, OH 44120 
216-561-5005  
www.arts-inspiredlearning.org

OREgON & WASHINgTON
Young Audiences of Oregon 
& SW Washington 
1220 SW Morrison, 
Suite 1000  
Portland, OR 97205  
503-225-5900
www.ya-or.org

PENNSYLVANIA
The Pittsburgh Cultural Trust
Gateway to the Arts
803 Liberty Avenue
Pittsburgh, PA 15222
412-362-6982
www.trustarts.org/Gateway 30
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NATIONAL bOARD OF DIRECTORS

FOUNDERS
Mrs. T. Roland Berner
Mrs. Edgar M. Leventritt
Mrs. Lionello Perera
Rudolf Serkin

OFFICERS

Chairman
Corinne P. Greenberg

President
Nathan W. Pearson, Jr.

Vice Chairmen
Henry Christensen III
John W. Creamer
Mary Ann Fribourg

Vice Presidents
Thomas R. Berner
Lady Maughan
Sue Ann Weinberg

Treasurer
John W. Creamer

Secretary
James H. Gellert

Directors
James Benedict
Kevin J. Bradicich
Kevin P. Chavous 
Bettie Minette Cooper
William Cox
Dale M. Frehse
Scott Greenberg
Marilyn W. Grounds
Jean Creamer Hodges
Marjorie Hyman
Gretchen B. Kimball
Daphne Kis
Peter S. Kraus
Yo-Yo Ma
Wynton Marsalis
Mary P. Nass
Amy Rasmussen
L. Jan Robertson
Ginger Sager
Estelle Sosland
Richard Stoltzman
H. Guyon Townsend III
Diane K. R. Volk
Nola Lancaster Whiteman

board Members Emeriti
Mrs. Howard L. Clark
Mrs. John W. Straus
Mrs. James D. Wolfensohn

National Advisory Committee
Emanuel Ax
Garth Fagan
Leon Fleisher
Richard Goode
Gary Graffman
Lorin Hollander
Yo-Yo Ma
Wynton Marsalis
Zubin Mehta
Arthur Mitchell
Murray Perahia
Itzhak Perlman
Shirley Ririe
Peter Serkin
Leonard Slatkin
Richard Stoltzman
Michael Tilson Thomas  
Deborah Voigt
Charles Wadsworth
Susan Wadsworth
Andre Watts
Pinchas Zukerman

NATIONAL OFFICE

David A. Dik
National Executive Director

Jane C. bak
Director of National Services

barbara Davis
Assistant to the Executive Director

Nicole Fix
Director of Finance

Jarred Hoyt
Communications and 
New Media Associate

Paula Kascel
Director of Development

Susan Loeb
Bookkeeper

Sophie Pauline
Development Assistant

Marcus Romero
Director of Communications 
and New Media

TEXAS
Young Audiences of Abilene 
1101 North 1st Street  
Abilene, TX  79601 
325-677-1161  
www.abilenecac.com 

Big Thought 
1409 South Lamar St., Suite 1015
Dallas, TX 75215
214-520-0023 
www.bigthought.org

Young Audiences of Houston 
4550 Post Oak Place, Suite 230 
Houston, TX 77027
713-520-9267 
www.yahouston.org

Young Audiences of Northeast Texas 
200 East Amherst
Tyler, TX 75701
903-561-2787
www.yanetexas.org

Young Audiences of Southeast Texas  
700 North St., Suite G
Beaumont, TX 77701
409-835-3884
www.yasetx.org

VIRgINA
Young Audiences Arts for Learning Virgina 
420 North Center Drive
Bldg #11, Suite 239
Norfolk, VA 23502
757-466-7555 
www.yav.org
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Young Audiences Arts for Learning 
171 Madison Avenue, Suite 200
New York, New York 10016-5110

Telephone: (212) 831-8110
Fax: (212) 289-1202

www.youngaudiences.org
www.arts4learning.org

The mission of Young Audiences Arts for Learning is to inspire 
young people and expand their learning through the arts.


